The Magazine of Atlas World Group

Volume 70 Summer 2019 • atlasvanlines.com

WHEN PARTNERS ARE IN STEP
RELOCATION IS A SEAMLESS EXPERIENCE.

Mickey: The True Original Exhibition 4
Of Pigs and Partnership

17

52nd Corporate Relocation Survey 10

2018 Moving Patterns

18

Move Here to There Quickly

20

In this issue of the
®

Volume 70 Summer 2019
atlasvanlines.com/amplifier

On the Cover:

The Magazine of Atlas World

What does relocation have to
do with dancing? More than you
might expect. When partners are
in perfect step with each other, the
results are delightful. Atlas® Van
Lines is one of the best dancers in
the industry, always keeping
in step with ever-evolving
customer expectations.
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CORPORATE RELOCATION SURVEY

Letter from the Chairman
As you may know, over the last four years Atlas has been in the throes
of the largest strategic initiative in our history. With the cooperation of
our Agents and client partners, we’ve reset our business model on solid
footing. At the same time, we’ve brought exciting new services to market.
In this regard, Atlas stands tall, a proactive provider in an industry that has
too often been sluggish in response to customers.
®

As you’ll read in these pages, Atlas is staying in step with those we serve,
“moving in sync” to go new places® with them. Traditional moving services,
with Professional Van Operators (PVOs) and crews, remain fundamental to
our promise. We are answering those who seek new choices by providing
responsive, affordable and accessible solutions; thereby positioning Atlas
as the thought leader in the industry.
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Atlas® World Group International

When we adopted Vision 2020, we committed to an ongoing process.
It is the best means we can conceive to ensure our brand’s relevance
and viability for future generations. Our process and our success are
inseparable. Soon, a new iteration of our plan, Vision 2025, will guide us.
I know I echo the sentiments of all who represent Atlas when I say it is a
privilege to serve in this arena we call relocation. We’re standing on a big
dance floor, looking for the right partners. I don’t know about you, but I have
on comfortable shoes, and I am ready to move.
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The 16,000-square-foot interactive experience
featured historic and modern work from
celebrated and emerging contemporary artists.
Before its grand opening in November, three
artists, Kenny Scharf, Amanda Ross-Ho and
Shique Smith, previewed their installations
in three pop-up locations across the country.
These modern pieces first debuted in Chicago,
San Francisco, and Los Angeles, and paid
homage to three pieces of Mickey Mouse
merchandise – the Mickey Mouse watch, teeshirt, and plush.

Atlas® Van Lines is excited to announce that
it served as the official mobility team for
Disney’s Mickey: The True Original Exhibition,
an interactive art exhibit celebrating Mickey
Mouse’s 90th anniversary.
Disney’s Mickey: The True Original Exhibition
was an immersive, pop-up art exhibition
inspired by Mickey’s status as a ‘true original’
and his global impact on popular culture and
art. From November 2018 through February
2019 in New York City, an array of artwork and
memorabilia were displayed for the public
to commemorate the beloved mouse and his
transformation over the years.

Two of Atlas Van Lines' specialized
transportation group agents handled the haul
for the traveling exhibit. Alexander’s Mobility
Services (0207), located on the West Coast,
handled a majority of the load as Disney’s
storage properties and two out of the three
teaser locations were in California. Collins
Brothers Moving Corporation (0547) oversaw
the hauls on the East Coast as the event ended
in New York City.
“I truly appreciate our partners at Atlas Van
Lines and Collins Brothers Moving Corporation
for their help during the move,” said Don Hill ,
CEO of Alexander’s Mobility Services. “Having
the support of these partners was the key to
success for the transportation of these archives,
artwork, and display equipment to the site
on-time, and in pristine condition. Working with
the Disney team in California and in New York
was a pleasure."

Atlas Logistics® and Atlas® World Group
International also played an integral role in the
planning and orchestration surrounding the
many facets needed to successfully complete
such a unique and delicate haul. Atlas Logistics
coordinated the trucks and equipment needed
to safely move all of the pieces around the
country; with shipments consisting of large
Mickey sculptures, fine canvas
paintings,
andLOGO – 5.8.12
ATLAS
INTERNATIONAL
archived merchandise. Atlas International
assisted with the international pieces that
were imported to the United States from artists
overseas.
“We moved two shipments, one from
Yokohama, Japan and one from Madrid,
Spain,” said Jim Gaw, President & COO of Atlas
International. “Our agents overseas worked well
with our team, as well as the folks at Disney,
in an effort to coordinate pickup from the
respective artists, packaging their creations
and shipping the artworks to New York City.”
“We are excited to have the opportunity to be
part of this historical celebration,” said Jack
Griffin, Chairman & CEO of Atlas World Group.
“Atlas Van Lines was proud to handle the
logistics and hauling components, so the world
can honor and celebrate this iconic character.”
12.21.14

(PREFERRED USE)

(SPECIAL USE

To find out more about the exhibit and see additional pieces from the event, visit :

partners.disney.com/mickey-the-true-original-exhibition
Follow @MickeyTrueOriginal on Instagram
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Cover Story

MOVING
IN SYNC
“Customers want certainty, as much as possible,” says Atlas® Van Lines
President & COO Joe Stackhouse. “They’d like it packed today and delivered
tomorrow. They realize that isn’t practical for an entire household. Still, they
want to know with certainty when the movers will be there, how long it will
take them, and when their things will be delivered.”
“We look at every step in our service from the customer’s viewpoint,” says
Ryan McConnell, Vice President of Strategic Planning. “Ultimately, what we
do comes down to the expectations of the person who is moving—and how
we make the moving experience the best it can be for them.”
“We think Atlas® has the ‘best orchestra in the business.’ Our people
make the music for a delightful dance, worthy of a standing ovation.”

The Slowing of Tradition
When partners are in step, relocation is a seamless experience.
“Relocation is like a dance,” says Jack Griffin, Atlas® World Group Chairman
& CEO. “When partners are in step with one another they can create a
seamless move experience for the customer.”
Customers take it for granted that the people who move them—in particular
those with the trucks and the know-how—will answer their expectations.
But what are those expectations?
“Expectations vary—they depend on the client,” says Jack. “Resellers, which
account for the largest part of our volume, demand performance that satisfies
their customers. They expect accurate invoicing, systems that are compatible
with their business, and service during peak season as well as year-round.”
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As the end of WWII segued into the baby boom and a burgeoning industrial
economy, interstate moving answered the growing need for workforce
mobility. Over the next 70 years, traditional van service was the industry’s
stalwart workhorse—an essential accessory to the rising middle class and
the American dream of home ownership.
But that dream, one could say, has downsized. And the ramifications
for the moving industry are ominous.

“Bottom line, in a few short years, Atlas® Van Lines has gone from a
minor role player, to multiple major award winners, in quality, partner
collaboration, and customer of choice. This year Atlas emerged as our
top volume provider, far and away.”
steve smith
graebel move management

Four years ago, Atlas took a hard look at the writing on the wall. Would the
van line possess the ability to answer customers’ expectations ten, or even
five, years into the future? The answer came as a thorny truth: the traditional
business model, as it existed, was unsustainable.
Company leaders met the challenge head-on, adopting a disciplined process
to create a strategic plan. Board members, agents, and management
envisioned what they wanted the company to look like in five years, in ten
years. They set ambitious goals. They dedicated teams to achieve the goals.
And they held themselves accountable to the process.
As teams began to work the plan, two big initiatives soon surfaced.
One, addressing the underlying business model, became known as Reset.
The other, branded as SimpliCity™, brought new thinking to operations.
“It’s obvious we needed to adapt to a changing market, to smaller
households and smaller shipments,” says Ryan. “But we couldn’t do that
without also addressing the underlying business model and the way our
service was valued in the market. The two are inseparable.”

Countering “Cost Creep”
Atlas had to first deconstruct its pricing mechanism, piece by piece, to fully
understand the “cost creep” that had stifled the ability to deliver on the brand
promise, go new places.® Kathy Thompson, Senior Director, Corporate &
Pricing Product Manager, had the clearest view of the squeeze.
“Part of my job is to tell customers what goes into pricing our services,” says
Kathy. “Which invariably involves explaining how industry disruptions have
affected us.”

“Pricing can be a stressful part of moving. We’re working to
make pricing less stressful and easier for people to relate to their
expectations. A good pricing tool supports the service experience
customers expect.”
kathy thompson
senior director , corporate

& pricing product manager

Kathy cites the all-too-familiar factors: demographics and shipment sizes; a
dearth of skilled labor and Professional Van Operators (PVOs); ever-morestringent regulations; rising costs for materials.
“Van operators in particular have been hit hard,” says Kathy. “Costs for cartons
and paper goods have skyrocketed. Tolls for bridges and highways continue
to rise . . . truck stops have even started charging fees to park overnight.”
The tariff formula Atlas had been using to determine pricing dated back to
2002—and was totally out of touch with reality.
“The price reset stabilized the loss of revenue our origin and destination
service providers were experiencing on shipments," says Kathy. “It
provides the revenue Atlas needs to meet service expectations and it has
a mechanism to stay in step if underlying costs change. We know cost
disruptions have probably not gone away, nor are they likely to.”
atlasvanlines.com/amplifier
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Atlas® introduced the new pricing to private clients in the spring of 2017 and
to resellers in 2018. The rollout will be completed by the end of this year with
the inclusion of corporate clients that have contracts directly with Atlas.

“Smaller” Gets Better.
With Reset in place, Atlas has a platform for operations to go further into the
fast-growing frontier of smaller shipments. The market has been thirsty for a
solution. SimpliCity™, Atlas has found, is a welcome refreshment.

“We have been impressed with the leadership that Atlas has shown
in the past year to look at their market, determine a path forward and
have the fortitude and guts to stick to the plan so that everyone at
Atlas can prosper from a true team effort.”
jeff wangler
aires

“When a customer inquires, the Atlas sales person can immediately
determine the availability of labor,” says Ryan. “Based on zip codes at origin
and destination, our system shows all the dates Atlas can provide services for
that shipment.”

“We depend on your crews to be the face of Cartus® when interacting
with our transferees, instilling confidence that Cartus works with only
the best, which is why Atlas is our largest partner.”
mike brannan
cartus ®

The advances promise to get even better. Atlas is now testing a service
between major metro markets using a new style of container with the
potential for reuse. At the same time, work is proceeding on a “regional

Atlas Amplifier • Summer 2019

“We see SimpliCity as a starting point for new thinking about how people
move,” says Ryan. “It’s a doorway to innovation. It’s making us better logistics
experts, making our processes more efficient, and expanding our supply
chain. We’re seeing moving in ways we could not have imagined before.”

“Our strategy team is functioning at a high level with great input by
Agents. Our speed to market is getting faster, and clients are proving
receptive to new ideas. It’s exciting to see.”
ryan mcconnell
vice president of strategic planning

Moving Ahead with Technology

“We entered the market with SimpliCity as our flagship service, providing
date-certain packing and delivery to all points interstate,” says Joe.
“Owing to the technology behind it, date-certainty is an important
differentiator for Atlas.”

8

express” concept—providing pack-today-deliver-tomorrow assurance within
a 300-mile radius. Both concepts present logistical challenges—but Atlas
strategists are determined to work through them.

atlasvanlines.com/amplifier

A continuous, steady commitment to systems advances has built Atlas an
enviable lead in technology. Recent examples illustrate this.
Budgetary Estimate. “In a typical scenario, a hiring manager needs a rough
estimate for planning and budgeting,” says Joab Schultheis, Vice President
& Chief Information Officer. “They can go to the Atlas National Account (NAC)
portal and get a price according to the terms of their contract, that will be a
close approximation of the actual move cost.”

Once upon a time, before email and mobile devices and text messages,
moving involved lots of paperwork and phone calls. In the 1990s, as the
internet age dawned across the corporate world, Atlas was among the first to
see new possibilities for using and sharing information.

Intelligent Video. “We’re conducting a pilot test with a cloud-based
application that converts images to text and translates them to weight and
volume,” says Ryan. “It has the potential to slash the time required for a video
survey by half. If all goes well, it will be available to Agents later this year.”

“If not the first, Atlas was among the industry’s earliest serious adopters of
internet technology,” says Jack. “We saw the potential of smart systems for
our business, and we made investing in them a priority.”

“Our tools make estimating more self-serve, with added speed and efficiency
for the process,” says Joe. “As good as they are, however, an Atlas Agent
will always be essential to the final determination of the price based on the
shipment’s actual weight and volume.”

“Our investments make for a better customer experience and reduce
our friction costs for doing business. We’re essentially a network
manager for agents, and we are committed to providing a technology
connection that is the best in the industry.”

“Millenials and Gen Z consumers have the highest expectations of
how the Internet can answer their needs. Atlas is staying in step
with them, offering solutions with speed and affordability.”

jack griffin
atlas ® chairman

jack griffin
atlas ® chairman

& ceo

“People’s expectations for convenience have never been greater than they
are today,” says Joe. “We are answering those expectations with tools that
make it easier—and more likely—for people to do business with Atlas.”

& ceo

Shining a Light on Capacity
Imagine an unobstructed view of the Atlas network. You can see exactly
where the trucks are. What they are carrying. Where they are going.
You can even see loads waiting to be hauled.

Thanks to a trio of tools, such a view is a reality for Atlas Agents.
Smart Tonnage provides a map view of shipments in need of hauling.
Smart Resources provides a map that shows where trucks are available.
Planning Manager shows what’s on trucks now and into the future, to the
extent their capacity is committed.

“Atlas has become our most trusted partner and we are grateful for
our relationship. As we continue to set an example for others to follow
we depend on you for ideas and new solutions to address the issues
you are facing as an industry.”
mike brannan
cartus ®

“Agents enter their information in Planning Manager to share it across the
Atlas Network,” says Joab. “As more Agents become acclimated, visibility
will improve and our service strength will grow with it. We’ll have the
information to make better, faster decisions for customers, and better use of
our resources to serve them. This is especially important during peak times,
when hauling capacity is stretched.”

Renewing the Touchstone
As the terminus of the five-year plan approaches, it is clear: the company’s
long-term success—its assurance to customers that it can “move in sync”
with them—is unreachable without a guiding star.
“Vision 2020 has seen huge success,” says Jack. “Now we’re doubling down
on our plan, embarking on Vision 2025. In the 59 years since Atlas World
Group was founded, the view toward the future has never been clearer.”

atlasvanlines.com/amplifier
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Tax Reform's Impact – Number of Relocations Performed
Increase

ND

CORPORATE RELOCATION SURVEY

11%

14%

30%

34%

19%

22%

Decrease

N U M BER OF R ELO CATIO NS PERFO RMED

• When survey respondents in early 2018 considered the law’s
potential impact, the picture was highly uncertain. However, the
data shows a positive impact, with higher relocation volumes
rather than negative. This was most strongly expected and
reported among mid-size firms, followed by small. Gains and losses
essentially zeroed out for large firms, making the overall impact
negligible for them.
• L ooking toward 2019-2025, projections across company size shift in
favor of increases. Around a third of firms project greater volumes,
compared to roughly one out of seven projecting a decrease.

2018
Projected

WHO RESPONDED?

Invited via email, 444 decision-makers completed an
online questionnaire between January 15 and February 22.
Each respondent has responsibility for relocation and is
employed by a company that has either relocated employees
during the past two years or plans to relocate employees this year.
For analysis, firms are categorized by size:
SMALL

Fewer than 500 salaried employees (36 percent)
MID-SIZE

500-4,999 salaried employees (36 percent)
LARGE

5,000+ salaried employees (29 percent)
46 percent work in firms that relocate
employees internationally.

Relocation Volume & Budgets
In general, 2018 was positive for the relocation industry; roughly nine out of ten
organizations indicate both volumes and budgets either held steady or increased.
Projections for 2019 are similarly optimistic. Among firms relocating employees
internationally, 48% saw increases in international volumes last year and 47%
expect increases in 2019. Around one-seventh of firms saw decreased volumes last
year and expect decreased international activity in 2019. While projected increases
appear to outpace decreases roughly three-to-one, Brexit looms as a wild card. One-fifth
of firms moving employees internationally are unsure of Brexit’s impact on 2019 volumes.

Tax Reform’s Impact
The passing of the U.S. Tax Cuts and Jobs Act eliminated the moving-expenses deduction
for 2018-2025. We incorporated additional questions to assess the potential impact of this
bill last year and we continue to investigate it.

2018
Reported

2019-2025
Projected

Tax Reform's Impact –
Relocation Admin Complexity
Decrease

Increase

10%

Tax Reform's Impact –
Relocation Costs

8%

Increase

5%

40%

2018
Reported

2019-2025
Projected

4 out of 10 firms expected
increases in the complexity
of administration in 2018.
• Around four out of ten firms expected increases in the
complexity of administration in 2018. Data showed their
projections were spot on.
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53%

51%

2018
Projected

5%

39%

COM PLEXI T Y OF R ELOCAT I ON ADM I N I ST RAT I ON

10

7%

9%

39%

Decrease

2018
Projected

2018
Reported

53%

2019-2025
Projected

R ELOCAT I ON COSTS

• Around half of organizations expected the law to cause an
increase in relocation costs in 2018, and their expectations
were realized. Projections among mid-size and large firms
were spot on; small firms report more increases than
projected (42% vs. 31%).
• Essentially half or more of firms across company size expect
increased costs in 2019-2025. Very few expect tax reform will
save them money; they see it is costing them more and expect
it will continue to do so.

atlasvanlines.com/amplifier
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Tax Reform's Impact – Relocation Policy Changes
Increase

Decrease

R E LOCAT I ON P OL I CY C HA N G E S
5%

41%

2018
Projected

4%

38%

2018
Reported

4/10 firms
EXPECTED INCREASES IN
R E L O C AT I O N P O L I C Y C H A N G E S

• Roughly four out of ten firms expected relocation policy changes in
response to tax reform in 2018. Expectations essentially became reality.

5%

• More mid-size and large firms felt this would be the case than small
firms, and their expectations proved true. More than a third (37%) of
large firms and almost half (47%) of mid-size firms made changes last
year because of tax reform. Just 28% of small firms did so.
34%

• While a third of firms overall expect additional policy adjustments
during 2019-2025, such anticipation is greatest among mid-size
firms (45%).

2019-2025
Projected

Not only is tax reform making relocation
more expensive and administratively
complex, policy changes are still evolving
in response to it.

GLOBAL RELO GETS EASIER
A Breeze for Reporting
"An investment in knowledge
pays the best interest."
- Benjamin Franklin

Tax Reform's Impact – Difficulty Recruiting Employees
Increase

8%

7%

5%

Decrease

D I F F I C ULT Y R EC R UI T I N G E MP LOY EES TO R ELOCAT E

• Overall, around half of organizations expected the law to have no
effect on the difficulty to recruit employees in 2018; around half
reported the same as well as similar expectations for 2019-2025.

28%

30%

35%

• However, the impact was dissimilar across company size: 36% of
mid-size firms experienced greater recruiting difficulty, followed by
30% of small firms. Large firms felt the impact least (21%).
• Expectations for 2019-2025 are similar: mid-size firms project more
difficulty (42%), followed by small (34%), with large firms the least
likely (27%) to expect greater difficulty in recruiting employees.

2018
Projected
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“We showcased the benefits of Moveware in
our pitch to a new client,” says Chris Jones,
Vice President of Sales, Apex Moving & Storage
(0278). “They were particularly impressed with
the reporting capabilities—a big factor in their
decision to award us business.”

After nearly three years of research and a major
capital outlay, Atlas® World Group International
(AWGI) is seeing the worth of an investment in a
new operating system, Moveware.

Moveware’s portals put the right tools in
the hands of users, whether agent, client, or
customer. They can see virtually any piece of
the relocation they need to see.

“We launched in January,” says Tim Hall, Vice
President of Business Development.
“In summary, Moveware gives us a means to
engineer wonderful experiences for agents,
clients, and customers.”

“Users get accurate information that is easy to
grasp, when they need it,” says Tim. “It gives
them a comprehensive toolset for their global
relocation.”

Tim says the platform is an all-in-one solution
that brings together every aspect of business—
lead management, supplier management,
pricing, finance, claims, and operations.
“The system is powerful,” says Tim. “We’ll be
releasing its features as we make a complete
transition for AWGI.”

“I can’t overstate how much the Atlas sales
team brings on behalf of my business,” says
Chris. “They have a gift for understanding a
company’s culture. And when there is a bump,
they handle it.”
“We’ve worked hard to earn the trust of our
agents, providing services to help them win
and retain business,” says Tim. “This extends to
us working non-traditional hours—evenings,
weekends, holidays. We want our agents, clients
and customers to ‘breathe easy,’ knowing their
global moves are in the best of hands.”

HORIZONTAL SOLID 100% PMS BLACK

Complementing the Human Touch
For AWGI, Moveware adds strength to an
already-robust sales and service team.
“Over the last year-and-a-half, we have refined
our service delivery for unmatched customer
experiences,” says Tim. “The high quality scores
our clients are showing us attest to this.
With our largest client, the 12-month rolling
average is 95.6% in customer satisfaction.”
atlasvanlines.com/amplifier
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LISTEN. THINK. MOVE.
Atlas Canada Builds on Consultation Prowess
®

According to noted Canadian writer Robin Sharma: “Listening is a master
skill for personal and professional greatness.” The sales professionals at
Atlas® Van Lines Canada are in complete agreement.
“We recognized three years ago a need to improve our sales process in
order to increase our conversion rate,” says President Barry Schellenberg.
“When evaluating our sales process, our research showed we had been
responding to customers before fully understanding them.”
Atlas Canada’s leaders instituted the “Atlas Way of Selling” training to
enhance skills for Atlas sales consultants throughout Canada. It equips
them to act not as order-takers, but as problem-solvers.

FINE TUNING THE STEPS
"I always wanted to have more dancers in my company."
- Alvin Ailey, American Dancer
With summer straight ahead, many agents are
securing additional staff to handle the seasonal
increase in relocation activity. With the help
of Avail,® they’re finding it’s easy to add skilled
professionals as needed to their Agency team.

"We’ve updated the process flow to prompt a
CSR response in real time as documents are
entered in the system," says Jessica. "This will
reduce the turnaround time for key shipment
requirements, such as estimating and billing."

“The Avail Customer Service Representative (CSR)
functions just like an employee of the Agency,”
says Jessica Nichols, Director of Avail Move
Management. "As far as the customer knows,
they are under the Agent’s roof. Even the email
signature and phone identify the rep as part
of the Agency. There is no disconnect for the
transferee."

Other enhancements include greater support of
client-specific requirements (for service better
aligned with the transferee’s expectations) and
tasking based on transferee type now integrated
for all processes (private and corporate clients
get the same tailored experience).

Jessica says that Avail CSRs are trained in a
process to satisfy every transferee’s expectations
for service. The Avail team evaluates that process
continuously for potential improvements.
Now, a handful of recent tweaks promise to
make the transferee’s experience even better.

14
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"We’ve also added reminders for CSRs to
explain the impact of ELD requirements," says
Jessica. "This helps transferees to understand an
important regulatory feature and what it means
to transportation and transit times."

AVAIL® PRIVATE LABEL CSR
A supplemental resource providing trained
service professionals for Atlas Agents.
YOUR AVAIL® CSR:
•	Answers the phone as if working at
your offices
•	Provides customer service according to
your specifications or Avail standards
•	Uses AtlasNet® Tasking—customizable
templates for seamless tasking between
your staff and ours
STANDARD SERVICES
• Shipment registration
• Customer contact throughout shipment life
•	Service provider selection (agencies, thirdparty, etc.)
•	Documentation throughout of shipment
information in AtlasNet®

Keeping in Step with Partners
Listening plays a role, too, in supporting established relationships. Atlas®
account managers meet with corporate clients quarterly to review and
evaluate business together.
“We meet face to face with our corporate clients to ensure comprehension,”
says Barry. “We confirm that we hear them, we understand them, and we
are ready to make any changes that may be needed for us to stay in sync
together.”
"Most important", says Barry, "is that clients understand Atlas operates
with accountability."

“We know great service can happen only when we fully understand what
a customer needs,” says Senior Vice President & Chief Commercial Officer
Fred Haladay. “That starts with listening.”

“We stand behind the promises we make to customers. It’s essential to the
Atlas culture. We are accountable to those we serve.”

“Yes, we have a wealth of experiences that informs our best practices,” says
Barry. “But that toolkit, as powerful as it may be, is useless without listening
to and understanding each customer’s unique expectations.”

“Atlas ® Canada conducts regular review meetings that include
me and our senior contracting manager. These meetings allow
Atlas Canada to review our metrics, discuss any challenges and
proposed solutions, share new initiatives and, most importantly,
continue to understand the needs of NAV CANADA and our
relocating employees. Although these meetings are scheduled
in advance, the entire team at Atlas Canada is always very
responsive to our needs at all times.”

Now in its third year, the training program has proven transformational for
business. Volume and market share are up. By all indications, these trends
will continue.

Setting the Stage for the "Best Dance”
“Our marketing team is doing research with agents across the provinces
to better know what customers expect,” says Fred.

jennifer savard
manager travel & relocation , atlas ® van lines canada

Understanding such characteristics gives Atlas® sales consultants insight
into how customers in different locales think about moving.
“Our aim is for each move to be specific to the customer,” says Barry.
“Anyone who doesn’t approach service this way is going to wear it on
social media. They’ll become just another commodity in the market.”

“We represent the value of our service as seen through the eyes
of the customer. They tell us what they expect; we confirm that
we heard them and understand them. Only then do we respond.”
barry schellenberg
president , atlas ® van lines canada

atlasvanlines.com/amplifier
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(SPECIAL USE ONLY)

SERVING THE HEALTHCARE
COMMUNITY

Did you know the number of Americans age 65 and older will more than
double over the next 40 years? This segment currently accounts for about 15
percent of U.S. residents. But it will approach one-fourth of total population
by 2060. (Source: Population Reference Bureau Fact Sheet: 1/13/2016) Atlas
Logistics® is in tune with this shift, positioned as a trusted provider of choice
in the healthcare arena.

“When I step into an assisted-living community, I think of myself as a guest
in the residents’ home,” says Colleen Kennedy, Operations Manager, Health
Care, Titan ® Global Distribution. “Yes, I am a service provider, but I want to
ensure the comfort and well-being of those who live and work
in the community.”

While assisted-living and rehab hospitals are a big part of the residential
healthcare market, so are private residences. Atlas Logistics routinely
answers this segment of the elder population.
“Our logistics solutions run the gamut,” says Matt VanderLinde, Vice
President, Business Development, Atlas Logistics. “From delivering medical
and fitness equipment to private homes as well as to hospitals, clinics,
physicians’ offices, gyms and health clubs . . . we answer virtually any
individual or institution involved with health-related service.” Matt adds:
“Healthcare is a growing vertical market, and Atlas is growing with it.”

Cornerstone collaborates with a remarkable, worldwide network of
individuals and companies. Where others might see obstacles, we see
opportunities to make mobility magic. And the solutions we conjure factor
into our processes to be used again, all part of an ever-growing reserve of
innovative approaches and advanced workarounds.
As crucial as our network is, clients are just as important for us to create
exceptional outcomes. Our partnerships with clients take many forms.
We may deploy a Cornerstone team member onsite at their location.
Or facilitate team-building activities and meetings between their
stakeholders and our people. Or deepen local relationships to better
serve their talent-management efforts.

“Once we have a complete understanding of requirements, we partner
with the warehouses,” says Colleen. “We rely on an extensive network
for coordination of the final mile project. Each warehouse has particular
strengths that we consider in selecting the right fit for the project.”

“We routinely work with nursing staff and aides to make our presence natural
and non-intrusive,” says Colleen. “This may mean partitioning and sharing
hallways with residents, or allowing staff to temporarily occupy residents in
a common area while we perform our tasks. Our crews work quickly and
efficiently, keeping in mind the convenience and comfort of residents at
all times.”
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It’s the Year of the Pig according to the Chinese Zodiac, and nobody is
happier about it than the Cornerstone Relocation Group ® team. Why?
Because our company mascot, Pudgy, is a flying pig—a fun representation
of our serious commitment to colleagues and customers. You can expect
incredible things from Cornerstone because, like the enchanted concept
of a flying pig, we do everything in our power to “make the impossible
possible.”

We Don’t Make Incredible Things Happen by Ourselves

Colleen and her team of account managers coordinate and oversee
healthcare projects with varying degrees of size and complexity. On every
project, before work can begin, Colleen leads a thorough assessment of the
client’s expectations and the service scenario. This includes determining the
time frame, size and layout of buildings, accessibility considerations—every
concern that can in any way impact the residents or service delivery.

The final mile can be a little tricky, since furniture, fixtures and equipment
move in and out even in inhabited facilities. For residents’ peace of mind,
Titan works with its clients to ensure all residents understand their part in
the process and what will happen when the crews are on site.

OF PIGS AND PARTNERSHIP

The Terrific Titan® Healthcare Team. Front Row (from left): Colleen Kennedy, Jennifer
Peterson. Back Row: Rachael Duffner, Vickie McCall, Chris Wenzel.

"We use Titan® for delivery and installation of capital equipment and
furnishings. They have been a great partner. For a large project last
year in Nebraska, Ron Strunk and Colleen Kennedy traveled from St.
Louis to provide extra assurance that everything went as planned.
Now that’s support."
greg s .
senior manager , medline logistics ®

On a recent tour with a destination service-provider in Dubai, we made
our client aware of a special program that provides visitors a better
understanding of local Emirati culture and customs. Working together,
Cornerstone and our new partner provided a solution that opened the door
to greater success for our client’s future Dubai assignees.

CREATIVITY. Our partners are entrepreneurial, innovative thinkers, open

to new ideas and solutions.
CULTURE. We develop relationships with service partners who share

similar values and goals and have a reputation for integrity and reliability.
EMPATHY. We take the time to learn what’s important to one another; to

fully understand what the other party needs and determine how we can
achieve success as we work together.
PASSION. We partner with companies and individuals who are as
enthusiastic (some would say obsessed) as we are about providing a
high-quality mobility experience. Cornerstone takes exceptional care of the
clients and employees entrusted to us, and our partners share that zeal for
excellence.

While change is constant, Cornerstone is confident and steady in our ability
to deliver high-level service, to collaborate effectively with partners and
clients around the globe, and to keep our promise to surprise and delight
those we welcome into our business circle.
The Year of the Pig is synonymous with good fortune, honesty, hard work,
patience, reliability and understanding—with a sense of humor on the side.
It’s a year in perfect sync with the partnerships Cornerstone values highly.
Janelle Piatkowski
President & CEO
Cornerstone Relocation Group ®

Answering Amid Change and Uncertainty
This is an exciting time in relocation. We see rapid technological
advances, such as artificial intelligence and augmented reality. Changes
in demographics and employee preferences are transforming the way
employers recruit, retain, deploy and develop talent. Cornerstone is ready,
because everything we do is based on these time-tested qualities:
atlasvanlines.com/amplifier
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2018 MOVING

TOP 10 INBOUND
U.S.

PATTERNS

67.8%
66.2%
62.6%
57.3%
57.2%
57.1%
57.0%
56.5%
56.0%
55.7%

The 2018 Atlas® Van Lines Migration Patterns study found that 23 states registered
as balanced—meaning that moves in and out of the states were roughly equal—14 as
outbound, and 13 as inbound, in addition to Washington, D.C. Furthermore, the data
showed a decrease in moves in 2018. The company has conducted the study since
1993 to track the nation’s interstate (between states) and cross-border (U.S. to Canada)
moving patterns annually as reflected in moves handled by Atlas.
The 10 U.S. states with the highest percentage of inbound moves and outbound moves
are included in order below, with Nevada ranking as the study’s inbound leader for
the first time ever. While West Virginia has classified as outbound since 2014, the state
had the highest percentage of outbound moves in 2018. This is also the first time West
Virginia has registered as the study’s outbound leader.

TOP 10 OUTBOUND
U.S.
61.7%
61.4%
61.2%
61.0%
59.9%
58.2%
58.1%
57.4%
56.9%
56.7%

In 2018, the total number of interstate and cross-border moves in North America reached
71,092, down slightly from 72,986 in 2017. Former inbound states Alaska and Rhode
Island became balanced in 2018, ending Alaska’s former three-year streak of classifying
as inbound. After spending 2017 as balanced states, New Hampshire, New Mexico and
Virginia became inbound. Iowa and Oklahoma also changed from outbound to balanced
in 2018.

International Top 10: Destinations & Origins
Atlas® World Group International conducted 6,394 international household
goods moves in 2018, down slightly from 7,748 in 2017.

California
Texas
Virginia
South Korea
Japan
Hawaii
Germany
England
Washington
Maryland

% of total interstate/interprovince
moves that were inbound

Origins
Virginia
South Korea
Saudi Arabia
Germany
Texas
Japan
California
Hawaii
Washington
England

inbound
Over 55% of total shipments
moving into the state

outbound
Over 55% of total shipments
moving out of the state

balanced

Looking for more domestic and international moving trends?
See the complete 2018 Migration Patterns Study at:
atlasvanlines.com/migration-patterns
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West Virginia
Wyoming
Illinois
New York
Connecticut
Louisiana
Nebraska
Kansas
South Dakota
New Jersey

HIGHEST % INBOUND

TOP 10 INTERNATIONAL
Destinations

Nevada
Idaho
North Carolina
New Hampshire
Tennessee
Oregon
Washington
Alabama
New Mexico
Washington D.C.

Inbound & outbound individually
represent 55% or less of total shipments

Canada
61.4%
Prince Edward
56.0%
New Brunswick
53.8%
British Columbia

HIGHEST % OUTBOUND
% of total interstate/interprovince
moves that were outbound

64.1%
61.9%
60.5%

Canada
Saskatchewan
Newfoundland & Labrador
Manitoba

atlasvanlines.com/amplifier
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atlasvanlines.com/amp/SimpliCity

Move
here to
there.

On your own
schedule.
Moving is evolving. Ever-greater expectations for service have intensified
the demand for non-traditional shipments that can move quickly.
Atlas has answered.
®

“Over the past decade, Atlas has explored multiple approaches to meeting
the changing expectations of consumers,” says Ryan McConnell, Vice
President of Strategic Planning. “The launch of SimpliCity,™ with its wide
array of service options, culminates a decade of research and development.”
As the name suggests, SimpliCity, powered by Atlas, simplifies moves with
the trusted professionalism consumers expect. It provides containerized
shipping with service options that allow customers to select their best fit.
SimpliCity also answers industry challenges, such as growing regulatory
demands and diminishing labor resources, particularly Professional Van
Operators (PVOs).
“Containerization enables us to increase the overall capacity of the Atlas
system,” says Ryan. “In turn, it supports efficiency and productivity in our
traditional van line service.”
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With SimpliCity,™ transferees can expect:
DATE-SPECIFIC PICKUP AND DELIVERY

Atlas® systems enable precise scheduling and automated labor
management. Customers select the days crews will arrive at origin
and destination. No other moving company offers this advantage.
EXPEDITED TRANSIT

Time to move is measured in days, not weeks. Atlas delivers within
four to eleven days after pickup so transferees can settle in sooner,
supporting well-being and productivity.
P
 ROFESSIONAL, QUALITY SERVICE

SimpliCity™ provides the kind of world class service that Atlas is
known for, with equipment and crews people know and trust.

SIMPLIFIED PRICING

All local services use the right truck for the job. Local shuttle charges
are included as is debris removal at the time of delivery. No weight
tickets are involved.
CONCISE INVOICING

The invoice total is simply the cost of moving services and
transportation—no calculator required. There’s never been a
moving-services invoice that’s easier to read.
ENHANCED TECHNOLOGY

Digital tools allow easy move management, start to finish, including
local labor and shipment registration.

1
LEAD: Atlas ® Answers the Call
atlasvanlines.com/amp/AtlasAnswers

1

Contact your Atlas Agent.

2

Schedule a video survey.

3

Confirm dates and place your order.

To know more, visit:
atlasvanlines.com/moving-companies/small-moves

expectations

communication
entrepreneurship

impact

customer service

ambition

Infographic: KEEP ON TRUCKING
King of the Road 2018 Survey
atlasvanlines.com/amp/KeepTrucking

network

global network

sustainability3

KEEP ON
TRUCKING

2
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3
2018 Sustainable Agent Certifications
atlasvanlines.com/move-green

4

5

6

7

4
Northern Roar!! Back on Top—
With a Plan to Stay There.
atlasvanlines.com/amp/NorthernRoar
5
Getting Better All the Time
atlasvanlines.com/amp/ITPortalCC
6

It’s even easier to begin now.

drive

PVOs

2

teamwork

Atlas Answers The Callquality

agency family

creativity

responsibility

Avail® Advances
Move Managers Since 2003
atlasvanlines.com/amp/AvailAdvances
7
Shining The Leadership Light
atlasvanlines.com/amp/LeadershipLight
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Agents And The

New Hires &

I N D U S T R Y+

PROMOTIONS
R OXA N N E M C K N I G H T

Detroit Area Agents Coming Together
to Help Those in Need

Vice President, Global Client Financial Services, Cornerstone Relocation Group ®
Cornerstone Relocation Group ® is pleased to announce that Roxanne McKnight has joined the company as Vice President,
Global Client Financial Services. Prior to joining Cornerstone, Roxanne led a global financial services team responsible for
home sale, client billing, tax gross up and multi-currency billing. She has several years of experience in new client
implementations and played a vital role in system set up for reporting one-way perm transfers foreign location taxability
to non-US payrolls. At Cornerstone, Roxanne is responsible for providing strategic and tactical leadership to enterprise level
client finance and accounting initiatives while overseeing and directing all aspects of Global Client Accounting.

On a cold snowy morning this past November, Professional Van Operators
(PVOs) from Imlach Group (1130), DMS Moving Systems (0800), and Palmer
Moving Services (1641) teamed up to load and deliver 70 fully decorated
Christmas trees to support one of the Children’s Hospital of Michigan’s
largest annual fundraisers, The Festival of Trees.
These generous Atlas Agents have donated this service for decades
in support of this heartwarming cause. The Festival of Trees presents
professionally decorated Christmas trees, wreaths and other holiday
gift shop items in a holiday display. Tickets to this spectacular event are
available for purchase to the public at large.

AA R O N C H E N OW E T H

TA N I A H E R K E

The event has raised over $18 Million since it began 34 years ago.
The money that is raised is placed in an endowment, and the proceeds
go towards funding the research of childhood diseases. This research
opportunity helps Children’s Hospital of Michigan recruit leading physicians
to practice at the hospital.

Director, Global Supply Chain Management,
Cornerstone Relocation Group ®

T H E R E SA B A N B O R

JULIE MCLAIN

Director, Fleet Maintenance,
Atlas® Terminal Company

RYA N M C D O N A L D

Director, Finance,
Atlas® Van Lines, Inc.

Director, Intermodal Brokerage Development,
Atlas® Van Lines, Inc.

Director, Relocation & Finance,
Cornerstone Relocation Group ®

S H AU N M O O R E

Director, Installations,
Titan ® Global Distribution

Read about these individuals and their experience in the moving industry online at: atlasvanlines.com/Promotions19

To learn more and see how you can help, visit: www.fot.org

Atlas Agents Win
®

City Transfer Celebrated with Historic Marker
In this day and age, it’s not always common to see a family-run business
surpass a century-long mile marker. It is with this commonality that makes
City Transfer and Storage Company (0630) quite the exception.
Their roots trace back to 1908 when I.M. Lassiter started the business with
a team of mules, horses, and a wagon in High Point, NC. With his vision for
a company that could haul just about anything, as long as it fit in the wagon
of course, the City Transfer and Storage Company was born.
Since its inception over 100 years ago, the agency has seen three
generations of the Lassiter family, all of whom have played an integral
role in the growth and longevity they’ve experienced today. 2019 marked
a big milestone for the agency and their success over the years, as they
celebrated their 111 year anniversary.
In honor of this monumental occasion, the city of High Point dedicated a
new historic marker honoring the oldest, family-owned business in North
Carolina. This landmark pays homage to their commitment to excellence
and high quality service to the city and surrounding areas throughout the
years.
Moving an employee, family, or office to the Greensboro Triad area or
across the country? Visit North Carolinas’ largest, most diversified moving
and storage company at ctsmoves.me
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T O P S U P P L I E R AWA R D S
Cartus® Global Network is Cartus' industry-leading worldwide service
provider network. Each year, Cartus recognizes the companies and
individuals in the network who have provided extraordinary relocation
service to its customers and clients worldwide. Atlas® Agents won
throughout the platinum, gold and silver categories, which were announced
at their 2018 Global Network Conference in October in Seattle, Washington.

P L AT I N U M

GOLD

Alaska Terminal (1924)
Powell Relocation (1657)
Mills Van Lines (1470)
Celina Moving and Storage (0592)

King’s Transfer Van Lines Calgary (8403)
Weleski Transfer (2151)
Atlas World Group International (9090)

BGRS announced winners of their esteemed supply chain relocation awards at
its 2018 Supplier Forum in Seattle, Washington. Congratulations to the following
agents on their wins.

P L AT I N U M

S I LV E R

King's Transfer Van Lines Calgary (8403)

Mackie Moving Systems (8450)
DMS Moving Systems (0800)

S I LV E R
A-1 Moving and Storage (0087)

atlasvanlines.com/amplifier
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Keep our service men &
women in your heart.
The entire Atlas® family wishes to express gratitude and appreciation to the courageous men and women who serve
our country in the armed forces. In particular, we ask you to keep the following employees and members of our agent
families in your thoughts and prayers.
ATLAS ASSOCIATE

SERVICE MEMBER (RELATIONSHIP)

ATLAS ASSOCIATE LOCATION

Farrell Allsup
Cindy Atherton
Roger Babbitt
Meredith Baggett
Steve Bailey
Theresa Banta
Ed Bean
Dave Blackburn
Richard Bland
Ron Bowman

Clayton Mounce (Son-in-law)
Jeffrey Atherton (Son)
Kevin Lacy (Brother-in-law)
Wesley Ruedlinger (Nephew)
William B. Bailey (Son)
Neil S. Banta (Son)
Jessie Bean (Son)
Robert Joseph Blackburn (Son)
Elliot Timms (Nephew)
Ronny Bowman (Nephew)
Rich Bowman (Nephew)
Don Allred (Son-in-law)
Colten Powell (Grandson)
Clayton Powell (Grandson)
Steve Budd (Nephew)
Brian Cummings (Stepson)
David Lynn (Nephew)
James A. Hicks (Son/Stepson)
Michael A. Hicks (Son/Stepson)
Aaron Pierce (Nephew)
Josiah Cavanaugh (Son)
Active Reservist
Brett D. Criqui (Son)
Andrew Duggan (Son)
Jonah Dupps (Nephew)
Ryan DeCoste (Grandson)
Robert Szeligowski (Nephew)
Jason Szeligowski (Nephew)
Astacia Anderson (Daughter)
William J. Freeman (Brother)
Keith W. Hoffa (Son)
Jeff Hough (Son)

Daze Transfer & Storage, Inc. (723)
Atlas World Group Headquarters
NMS Moving Systems, Inc. (1533)
Avail Move Management
Nelson Westerberg (1517)
Ace Relocation Systems, Inc. (62)
Ace Moving & Storage, LLC (1406)
Van Operator, DMS Moving Systems (800)
Atlas Logistics
Lee Moving & Storage, Inc. (1317)

Rick Brimley
Carroll Brittell
Frank Budd
Clyde Byrne
Phyllis Cain
Jennifer & Keith Campbell
Joel Cohen
Melissa Compton
Scott Coyle
Larry “Doc” Criqui
Joan Duggan
Kim Dupps
Fred Falla
Michael Fazio
Bonnie FirstRaised
Melanie Freeman
Thomas W. Hoffa
Jim Hough
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Mountain States Moving & Storage Co., Inc. (1451)
Ace Relocation Systems, Inc. (75)
Myers Transfer & Storage Systems, Inc. (1450)
Ace Relocation Systems, Inc. (15)
Ace Relocation Systems, Inc. (62)
Smith Dray Line & Storage, Inc. (2273)
Metropolitan Van & Storage, Inc. (1418)
Atlas Logistics
Ace Midwest Moving and Storage (191)
Kansas Van & Storage, Criqui Corporation (1286)
Atlas World Group Headquarters
Atlas World Group Headquarters
Falla Cartage & Movers Ltd. (8570)
Nelson Westerberg (1523)
Discover Moving & Storage, Inc. (539)
Advance Relocation Systems (59)
Collins Brothers Moving Corp. (547)
Ace Relocation Systems, Inc. (66)

ATLAS ASSOCIATE

SERVICE MEMBER (RELATIONSHIP) ATLAS ASSOCIATE LOCATION

Kelly Howard
Amanda Jillson
Mary Johannes

Wayne Howard (Husband)
Zachary Scott (Nephew)
Kirk Linder (Nephew)
James Hobby III (Stepson)
Dawn Link (Daughter-in-law)
Justin Casey (Son)
Kenneth Clifford Montross (Cousin)
John Kintop (Husband)
Kyle M. Kiser (Son)
Mark Ledford (Brother)
Nick Lumbert (Husband)
Bryan Lampinen (Son-in-law)
Michele Mathews (Sister)
Mason Cruz (Son)
Jack A. Mier (Son)
Virgil I. Ebrecht, Jr. (Brother)
Jose Herrera (Son-in-law)
Alex Trinidad (Nephew)
Tracy Otto (Sister)
Jason Weintraub (Brother-in-law)
Joshua Weintraub (Nephew)
Melissa Rieger (Granddaughter)
David Olson Jr. (Son)
Jared Mount (Son)
Joshua Mount (Son)
Eric Rolph (Son)
Jason Royer (Son)
Jason Hendrix (Son-in-law)
Justin Mayer (Stepbrother)
Steven Washechek (Brother)
Justin Scott (Son)
Kristopher Scott (Son)
Stephen Johnston (Son)
Kyle Walts (Nephew)
Ryan M. Jones (Son)
Nicolas Mello (Nephew)
Matthew O’Malley (Niece’s Husband)
Jacob T. Stierhoff (Son)
Nick Lumbert (Son-in-law)
Bruce Overton (Son)
Starr Love-Phillips (Niece)
Nichalos A. Tucker (Son-in-law)
Timon Davis (Son)
Joshua Shaw (Nephew)
Barry Woodruff (Husband)
Lacie Barela (Daughter)
Trevor Olsen (Son)

Patrice Jones
Pat Kelly
Audrey Kingsland
Teresa Kintop
Jane M. Kiser
David Ledford
Brandy Lumbert
John Lutwyche
Shannon Martin
Annie Mejias
Jack Mier
Tammy Miller
Patricia Miranda
Frank Moreno
Imelda Navasca
Ken Niesner
David Olson Sr.
Beverly Rockhold
Beverly Rolph
Ginny Royer
Tim Ruddle
Theresa Russell
John Scott
Stephanie Shelton
Gina Short
Chris Shipp
Lynn Skillman
Rex Stierhoff
Tammy Teague
Carole Temme
Monique Tennison
Sue Tonkel
Steve Warner
Tammy Warrick
Belynda Woodruff
Debbie & Robert Wright
Angela Zuke

Guardian Storage, Inc. (1012)
Atlas World Group Headquarters
Reads Moving Systems of Florida, Inc. (1724)
Daze Transfer & Storage, Inc. (723)
Alexander’s Mobility Services (207)
Cornerstone Relocation Group, LLC
Ace Relocation Systems, Inc. (62)
Atlantic Relocation Systems (1148)
Ace Moving & Storage, LLC (1406)
Imlach & Collins Brothers, LLC (1132)
Van Operator, Nelson Westerberg (1505)
Ace Relocation Systems, Inc. (62)
Collins Brothers Moving Corp. (547)
Van Operator, Imlach Group (1130)
Atlas World Group Headquarters
Ace Relocation Systems, Inc. (62)
Ace Relocation Systems, Inc. (66)
AWG International
Specialty Moving Systems, Inc. (1811)
Atlantic Relocation Systems (1148)
Guardian Relocation of Ohio (1111)
Atlas World Group Headquarters
Ace Moving & Storage, LLC (1406)
Reads Moving Systems of Richmond, Inc. (1701)
Roush Moving & Storage, Inc. (1773)
Atlas World Group Headquarters
Atlas World Group Headquarters
Atlas World Group Headquarters
Ace Relocation Systems, Inc. (25)
Discover Moving & Storage, Inc. (539)
Superior Mobility Services, LLC (1902)
Imlach & Collins Brothers, LLC (1132)
Atlas World Group Headquarters
Ace Relocation Systems, Inc. (62)
Guardian Relocation Inc. (1040)
Warners Moving & Storage (2144)
Ace Relocation Systems, Inc. (43)
Ace Moving & Storage, LLC (1406)
Atlantic Relocation Systems (1427)
Atlantic Relocation Systems (1038)

atlasvanlines.com/amplifier

To view this list online visit:

atlasvanlines.com/Military
These names are the individuals who
have been brought to our attention.
Please email any additions to Marketing
at marketing@atlasworldgroup.com.
The Amplifier ® publishes this show
of appreciation in every issue.
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go Beyond The Page
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Atlas Video Survey
®

Virtual in-home walkthrough for accurate estimates

professional and time sensitive manner.
Even before they began, the movers put down temporary
“runways” so that nothing tracked onto our carpet or
damage done to any of the floors. The team was friendly
and very respectful. Any special requests were honored
and our antiques were treated with the utmost care. The
same responsible manner was evident when we arrived
and were unloaded into our new home.

Tracks
RE: Moving Experience with DMS
DMS Moving Systems, Inc. (0800)
We planned on moving from Metamora MI to southern
Indiana sometime in April of 2018, when we sold our
home and found another. We first met Richard through
a friend of ours who recommended Richard. Richard
came and thoroughly walked through our home and
barn and not only gathered all the items and counted for
our estimate, but explained each step of the process in
moving; giving numerous tips and helpful ideas.
He stayed with us all the way until we sold and bought
our home, checking in on us periodically. He assured
us it would all work out. It took us until September!! He
worked with us to get our both Loading and Delivery
dates! The staff at the office was wonderful (Heather),
and especially the loading crew. They were so great
that we asked to have them deliver and they made
it happen.
If we have any opportunity to recommend to someone,
that is moving, we will not hesitate to suggest DMS!
Thank you Richard, Heather and Crew.
Thank you,
Dave and Rita

RE: Outstanding Review
All Star Moving Systems, Inc. (0090)
Recently, my family made the difficult decision to hire
professionals to pack, transport and deliver a piano and
desk from Indiana to Texas. This decision was difficult
due to the significance of the items to our family.
The piano and desk hold precious memories for us.
To entrust this shipment to others was a true leap of
faith that all would be well. I have to admit I was quite
nervous to do so after all the horror stories you hear
and read.
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We were especially impressed by Grant’s wisdom
“beyond his years”. He was organized, professional and
customer oriented. We felt that we were being taken care
of and not merely as a job to be done. Grant is such a nice
person as well as being good at what he does.

Atlas Service
is Appreciated
®

I contacted Michelle, All Star Moving Systems, who
quickly allayed my fears and, with patience, answered
the myriad of questions that were asked. I interviewed
other moving companies but was not completely
satisfied with their responses. Additionally, they did not
speak kindly of each other. On the other hand, Michelle
never spoke disparagingly about the competition. This
demonstrated professional integrity.
On the day of pickup in Indiana, the crew showed
respect for our mother's home and property by
protecting tile, carpet and even the grass during the
loading process. The same was shown to my home
upon delivery. It was comforting to know that one of the
crew onsite in Indiana, Kyle, would be accompanying
the items to Texas. The piano, though important, could
be replaced. The desk could not as it belonged to our
father who passed away 35 years ago.
Seeing the rig pull up in front of my home was exciting!
The piano and desk were carefully removed and
brought into my home. Upon inspection, there were no
new scratches, bumps or nicks. The items arrived in the
same condition as when they were loaded. I was
greatly relieved and impressed!!
I highly recommend All Star Moving Systems for
your moving needs no matter how great or small!!
Professionals in sense of the word! 5+++++ Stars!!!!
Sincerely,
Charlotte

RE: Follow-Up to Your Recent
Move In
Imlach Group (1130)
We are writing to express our complete satisfaction
with Grant of Imlach Group. When moving from our
home, Grant and his team packed our entire house full
of contents in a mere two days and did so with care and
precision. It was all accomplished in such a courteous,

We would recommend Grant Imlach and his business
associated to anyone who needs to move and doesn’t
want to have the hassle and stress of worrying about
their belongings. It was so nice to have our burden
lightened and feel like our possessions were in good
hands.
In closing, we would like to thank Grant and Imlach Group
for the outstanding job they did for our family
and would highly recommend him.
Sincerely,
Michael and Angela

DOWNLOAD

Download the 'Atlas® Video Survey' from
the Apple Store or Google Play

RECORD

Using your phone's camera, record the items in your home
or have a live, virtual survey with an Atlas Representative

GET A QUOTE

SEPTEMBER 25-27

An Atlas Agent will provide you a free detailed quote!

RE: A Christmas Miracle
Alexanders Mobility Services (0207)
We were categorized as HW304330 during our moving
process, but when your driver Andrew arrived along with
said crew Ricky and Joshua, we felt like anything but a
number in your system. I just felt it necessary to take a
moment and applaud this driver and his crew.

Google Play and the Google Play logo are trademarks of Google LLC. Apple and the Apple logo are trademarks of Apple Inc.,
registered in the U.S. and other countries. App Store is a service mark of Apple Inc., registered in the U.S. and other countries.

From start to finish, Andrew showed the most
professionalism I’ve ever seen in a young man of his
age (25). WOW! He was courteous, funny and attentive
all throughout the day. He called ahead of time, arrived
ON time and completed everything very timely. Being
ex-military, punctuality is everything so kudos to
Alexander’s for finding this young man!
Furthermore, Andrew and his crew did not hesitate once
on anything I asked them to do. I’m just blown away.
This was a Christmas miracle to my family and I because
he got everything delivered and set up on Christmas Eve
so my little girls did not have to spend Christmas in an
empty house.
Thank you and your organization for everything you
did for my family and I. We would recommend you all
to anyone!!

SAVE THE DATE
October 30 – November 1
72nd Annual Atlas® World Group Convention
JW Marriott Desert Springs Resort & Spa – Palm Desert, CA
atlasvanlines.com/amplifier
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May
8-10 Worldwide ERC Americas Mobility Conference, Hyatt Regency Atlanta, Atlanta, GA
15-17 HD Expo, Mandalay Bay Convention Center, Las Vegas, NV
19-22	American Alliance of Museums (AAM) Annual Meeting & Museum Expo,
New Orleans Ernest N. Morial Convention Center, New Orleans, LA
20 Victoria Day, Canada offices closed
27 Memorial Day, U.S. offices closed

June

May – December

2019 CALENDAR

23-26

SHRM Annual Conference & Expo, Las Vegas Convention Center, Las Vegas, NV

July
1
4

Canada Day, Canada offices closed
Independence Day, U.S. offices closed

August
5

Civic Holiday, Canada offices closed

September
2
15-17
25-27

Labor Day, U.S. & Canada offices closed
Canadian Employee Relocation Council (CERC) Conference, Sheraton on the Falls Hotel, Niagara Falls, ON
BRAVO — Boosting Recognition of Atlas Van Operators

October
14 Thanksgiving Day (CAN), Canada offices closed
16-18 Worldwide ERC Global Workforce Symposium, Hynes Convention Center, Boston, MA
30-Nov.1 72nd Annual Atlas World Group Convention, JW Marriott Desert Springs Resort & Spa, Palm Desert, CA

November
28
29

Thanksgiving Day, U.S. offices closed
Black Friday, U.S. offices closed

December
24-25
26

Christmas Eve & Christmas Day, U.S. & Canada offices closed
Boxing Day, Canada offices closed

Find us on:

Editor: Madison Farr– madfarr@atlasworldgroup.com

For more information on Atlas and our services, visit atlasvanlines.com
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