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WITHOUT
LIMITS
With a bold vision and bolder 
determination, Atlas® is 
strategically paving its way 
toward a wide-open future.
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F or any leader, challenges and roadblocks are part and parcel for 
what we face. But one thing we never do? Retreat. 

In these pages of Amplifier®, you’ll hear how leaders across Atlas® 
World Group have reacted to the limitations placed on them due to 
the coronavirus—and how each is reimagining and repaving the road 
ahead. And while still in uncharted territory, things are improving 
thanks to their intrepid leadership. 

The good news? The Canadian real estate market has boomed, 
producing solid results for Atlas® Canada and their Agents. Corner-
stone Relocation Group® is also posting positive returns and having 
one of their best years of the past seven. At Atlas® Van Lines, they’re 
thrilled to see their Agents improving as private and corporate client 
business ticks up across the country.  

However, international restrictions, a battered hospitality indus-
try, and an uncertain trade show schedule have caused headaches for 
other members of our family. But with the nimble strategies we have 
in place, I firmly believe the forecast ahead is sunnier. 

For our invaluable Agent family, this storm has been a tough one. 
Labor shortages, restricted supply chains, and resource availability 
have all complicated operations. But I hope each knows that we are in 
this together and behind you 110%.  

With the diversification groundwork we’ve laid through our 
international and logistics companies, and by moving forward with 
strategic acquisitions and investing in industry-leading technology, 

we’re excited to see how this will help our Agents and subsidiaries 
grow their portfolios.  

The theme for both this issue of Amplifier and our Convention 
this year is “Without Limits.” But what does that mean when dealing 
with what feel like endless limitations? 

Through our North Star, Vision 2025, and the Strategic 
Roadmaps the Van Line team and Atlas Logistics® have created for 
themselves, traditional processes can be reworked, and new priorities 
set. For the entire organization, our strategic goals for the next few 
years have solidified around revenue recovery, a rebuilding of our 
operations, an internal restructuring to fill gaps in our resources, 
and a vigorous investment in continued digital solutions to meet the 
needs of the next generations. 

We all know the phrase “the sky’s the limit.” But by staying true to 
Vision 2025, our scorecards, our strategic plans, and ourselves, we have 
a limitless future ahead of us that not even the sky itself can contain. 

Letter From 
the Chairman

Jack Griffin
Chairman & CEO
Atlas® World Group, Inc.
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Work has changed. Business has changed. 
Painting a candid current picture of what 
business looks like and what the short-term 
plans are provides some stability. In any 
business environment, but particularly in 
one that holds such ambiguity, straightfor-
ward, thoughtful, and consistent updating 
that names both the business opportunities 
and uncertainties is good leadership. 

Allowing ourselves to consider unfamiliar 
possibilities goes hand in hand with 
our shifting workforce. The pandemic 
prompted nearly 50% of employees to 
reevaluate their jobs and career goals, and to 
take more control in shaping the direction 
of their careers. It pushed employers to 
continually adjust processes, analyze 
products, empower team members, rethink 
supply chains, and find a way to connect 
and stay close to clients when it wasn’t 
possible to visit them face-to-face. This is 
not a time to simply resume pre-pandemic 
organizational behaviors without studying 
what works and what doesn’t! Rather, 
it’s an amazing chance to practice active 
listening, to assess new ways to recruit, 
manage, engage, and retain employees 
so that their career goals are met, and to 
redesign our internal processes to align with 
the new ways we and others are working.    

The term “soft skills” has been tossed 
about generously in the last few years, 
for good reason. During a crisis, skills 
like adaptability, problem-solving, cre-
ativity, teamwork, and excellent commu-
nication competencies are what get us 
through. Leaders who possess deep stores 
of these skills—and/or can identify these 
skills in others and bring them into the 
organization to complement technical 
skills and other job-specif ic expertise—
are building a resilient, flexible team.  

Even before the pandemic, advice about 
the skills we’d need for the future was plen-
tiful. But our global crisis taught us even 
more important lessons about the skills we 
need now to guide others in our companies 
and industries. In addition to the previous 
advice about competencies that would be 
important for the future of work, what 
leaders really need is a deep store of resil-
ience, objectivity, and flexibility. 

In other words, we need limitless leader-
ship! To navigate well in domestic and global 
arenas, we must grow our capacity to manage 
and leverage disruption; embrace trends and 
preferences that are woven into our new remote 
plus in-person work processes; and nimbleness 
to rapidly adapt to change. It’s a big task —and a  
big opportunity. 

Within those traits and skills are some 
essential capabilities for today’s leaders: 

Massive and rapidly established remote work 
tested our resourcefulness, and we rose to 
the challenge! Initially, it checked our ability 
to manage at a distance and through virtual 
means. And now that our workforce is chang-
ing again to more of a hybrid situation (remote 
plus in person), it brings with it a new set of 
issues. How do we collaborate effectively? 
What do we need to do to upskill or reskill our 
employees for the future of work? How do we 
make each team member, regardless of their 
work location, feel responsible, valued, and 
included? How do we change the distribution 
of work and projects for the optimal outcome? 

Re: Outstanding Service
Alexander’s Mobility Services (0207) 

Just wanted to share what a wonderful experience we had with 
Alexander’s! They were helpful, professional, eff icient, and 
addressed every question. We appreciate the professionalism! 
The team was top tier at both locations! If we need to move 
again, we will def initely choose Alexander’s! Thank you for 
providing awesome service! 

Re: Awesome Crew
InterWest Moving & Storage (1306) 

I would like to let everyone at the upper echelon at Atlas know 
what a great driver I had and the guys that worked with him were 
fantastic. I would give these workers the utmost respect as they 
represent your company, and I believe that hard work should reap 
benefits, so please remember this, and give these guys a bonus! 

Re: Highly Recommend
Imlach Group (1130) 

It was a pleasure using the Imlach Group in moving our furniture 
and belongings to Florida. Durand Watkins set up our move pro-
fessionally, and it went very efficiently. The moving team (Nathan 
George & Joe Preston) also packed and shipped our possessions 
as if they were their own. We were very impressed with them and 
highly recommend them to prospective customers. 

Re: Another Fantastic Move
Daniel’s Moving and Storage, Inc. (1380)

Daniel's moved us from Houston to Juno Beach Florida this past 
week. They previously moved us from California to Texas and did 
a phenomenal job with Dyann managing the move. So, they were 
a logical choice for the current move; again, Dyann doing a great 
job running point. Steve, our driver, is awesome, navigating tight 
turns that other drivers would be challenged at best. Steve and Tim 
handled both ends of the move, with help of local talent. The move 
was seamless. Went very smooth with no hiccups. The team rocked 
it... I would definitely use them again! 

Re: Flawless
Advance Relocation Systems (0059)

The crew was timely, efficient, professional, pleasant, and respect-
ful. Our move coordinator went above and beyond to ensure 
delivery on time out of SIT. This was our 15th PCS and by far the 
best move ever. There was no damage, not even a cracked glass. 
The team included Krysta Holmes, Mark Knott, Kobe Bowman, 
Jerry Knott, Corey Bowman, James Milton, Justin Tillman, 
Steven Fort, and Jason Smith. Bad moves typically get all of the 
attention—wanted to ensure you were tracking a success. 

WINTER 2021

TRACKS
Atlas® Service Is Appreciated

Limitless 
Leadership

Janelle Piatkowski, SGMS
President and CEO
Cornerstone Relocation Group®

Tech innovation hasn’t paused in the 
pandemic environment. Remarkable advance-
ments were made in the last 12 months in 
such areas as collaboration platforms, AI and 
virtual reality, service apps, cybersecurity, 
and fintech. We don’t all need to be digital 
geniuses, but we do need to understand the 
technology that matters to our business. And 
when we can work with team members or 
create partnerships that combine soft skills 
with their technology talent, we’re bringing a 
powerful blend to our workplace that educates 
our employees, enhances our business, 
and improves our customers’ experience.  

Every crisis reveals gaps and strengths we may 
not know we had. This is, as they say, “free con-
sulting!” It’s smart to factor these experiences 
into future business objectives and strategy.  

Never has it been more important to be 
thankful for the quality, focus, and com-
mitment of our team members; for the part-
nership we have with our clients, providers, 
and colleagues; and for the opportunity to 
lead through disruption. We are in these 
roles for a reason, and we can thank our 
companies, our workforces, and our cus-
tomers for allowing us the honor of working  
beside them.   

Sometimes we seek new responsibilities, 
and sometimes they are thrust upon us! But 
no matter how we receive it, change gives us 
the opportunity to reexamine how to serve 
and address our people and companies, and 
most importantly, how to improve our own 
performance so that the “limitless leader-
ship” we’re offering to our employees, our 
service partners, and our customers results 
in the best possible experience.

ADDRESSING
CURRENT STRATEGY

CRISIS DEBRIEF

DIGITAL AWARENESS

GRATITUDE 

SOFT SKILLS

OPEN-MINDEDNESS

FACILITATION AND 
PROJECT MANAGEMENT 
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A tlas® is excited to announce the rede-
sign of the Atlas® Van Lines website, 

www.atlasvanlines.com. This launch is part 
of Atlas’ Digital Transformation Initiative 
within the Strategic Roadmap to better serve 
its customers through continuous improve-
ment and innovation to create a seamless 
digital experience.

Atlas has been working hard to revamp 
their online presence to improve functionality 
and usability for an improved customer expe-
rience. “Our main objective with the website 
redesign was to enhance the user experience 
through well-organized categories, simplified 
navigation, and easily accessible, frequently 
updated content,” said Lauren Crays, Direc-
tor of Corporate Marketing.   

You’ll notice increased visibility with 

the cleaner, more contemporary design that 
includes aesthetic enhancements to provide 
a more engaging user experience. Custom-
ers can quickly find useful information and 
details about the services and products that 
Atlas provides. It’s also fully responsive 
with mobile devices, making it easy to nav-
igate on a wide range of web browsers and 
portable devices.   

“The site will be an avenue to feature our 
service offerings, demonstrate our passion for 
quality, and facilitate customer interaction 
with our team and agent network,” said Barry 
Schellenberg, President and COO of Atlas 
Van Lines. “We believe the new website will 
be a game changer for our company and will 
help reinforce Atlas’ position as a leader in the 
transportation and relocation industry.”

very nimble in order to achieve  our goals.” 
More pressing is the availability of wooden 

lift vans, which has become a prolonged 
struggle for everyone in the industry. Toss in 
the added stressors of raised costs and scarcity 
of labor and materials needed to construct 
the lift vans, and you have the perfect recipe 
for delays at every level of operation. 

Another unexpected moment? Ever 
Given wedging itself sideways in the Suez 
Canal in March 2021 and obstructing 
one of the world’s busiest trade routes for 
nearly a week—causing a ripple effect of 
delays and billions of dollars in economic 
damage. “It was definitely something we 
didn’t need this year,” says Hall. 

But while the situation has been a tough 
one, Hall says he doesn’t want to be pessi-
mistic. “I’ve been amazed and impressed 
how resilient our Agents and partners 
have been. They’re a testament to the 
commitment we have to serving our 
customers worldwide.” 

As for signs of renewal, Hall is 
hopeful about what he’s seeing. 

“One of the yardsticks we look 
at daily is consumer confidence. 
Thankfully, we’ve seen over the past 
several months that the consumer 
does have a greater confidence 
overall in moving internation-
ally,” says Hall, adding, “We’re 
also seeing signs of corpora-
tions starting to release some 
relocations, so we’re opti-
mistic about that.” 

Speaking on this reminds 
Hall of a recent story. “In 

O nly a few short years ago, global relo-
cation and moving was exploding in 

the best ways possible for both corporate and 
private clients. 

“The supply chain and pipeline were 
very strong,” says Tim Hall, Vice President 
of Business Development for Atlas® World 
Group International. “It was an exciting 
time.” But then the industry came to a 
screeching halt. 

Atlas® saw signs of shutdowns earlier 
than most because of their global trading 
partners, and Hall remembers his team 
monitoring coronavirus news closely as it 
spread from Asia, to Europe, and eventually 
to North America. 

“I remember the day when that first case 
was announced in Seattle. That’s when we 
realized this was going to affect the whole 
world,” Hall says. “We saw an immediate 
stoppage to our business. I didn’t know 
what to expect in terms of the longevity 
of this thing. Who did?” 

Nearly two years later, there are 
still ever-changing obstacles, but Hall 
and his team have gotten stronger at 
maneuvering around them. 

“A lot of challenges remain in 
our industry,” Hall says, “from ship 
line carriers’ availability to what 
they can take in. We’re a small 
part of a large group that needs 
space, so we have to be very 
creative in making sure we’re 
getting the shipments to port, 
onto the ship, and then to the 
final destination. That’s still 
an issue, but we’ve become 

late 2019, a couple contacted us to help them 
with a move. They wanted to get married and 
start their new life in Asia. Then 2020 hit and 
everything stopped. They were extremely 
disappointed that they weren’t able to go 
through with their plans, but we stayed in 
touch and created a wonderful friendship 
with that family. Then, this summer, they 
were able to go forward and make that relo-
cation happen. Since then, we’ve received a 
few emails and photos of them waving from 
the porch of their new home thanking us 
for staying invested in their move. We got to 
watch on a personal level how this affected 
lives and put peoples’ lives on hold. So, to 
finally be able to make that happen for them 
was a great moment for all of us.” 

Moving forward, Hall says he is taking the 
unexpected opportunities the pandemic has 
offered to rethink strategies and best prac-
tices for the future. 

“We have to take the lessons we’ve learned 
about operations and serving customers to 
discover a better way to do it. This has given 
us the ability to identify the areas we can 
change and improve both internally and for 
our customers. 

“Every day I wake up and feel like this is 
the first day we are going to serve our first 
customer and go into that day with that 
level of passion. But, never stepping too far 
away from what we’ve done and the good 
work we’ve accomplished over the past 
many, many years.” 

Navigating Through
Rough Waters

Other enhancements include: 

• Streamlined user navigation with a more   
intuitive wireframe.  

• Enhanced customer engagement through 
interactive and movable elements, such as a slider 
for content in the Moving Services section.  

• Appropriate segmentation of each target 
audience through clear subheadings and sections.

• Increased customer conversion and quality lead 
generation through a clear execution of calls to 
action (Get a Quote Now button). 

• Modern website design that better aligns with 
the Atlas brand and increases reputation and 
awareness to our customer base.  

Keep an eye out for the exciting new
design to come!

Global shipping delays may seem like the new 
normal, but is there light on the horizon?

To learn more about Atlas® World Group International, 
visit www.atlasvanlines.com/international. 

Atlas® Van Lines Website 
Gets a Makeover
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ABOUT TRUCKERS AGAINST TRAFFICKING

A tlas® has long considered its Profes-
sional Van Operators (PVOs) to be 

heroes of the road.  
Every day, they are moving in and out of 

homes, neighborhoods, and travel centers, 
all the while interacting with a variety of 
individuals. Truckers Against Trafficking 
(TAT) recognizes that van operators—and 
particularly those in the moving industry—
are in a unique position to witness signs of 
human trafficking and take action to put a 
stop to it.  

Earlier this year, Atlas® Van Lines 
partnered with TAT to educate the Atlas 
network on human trafficking. Many corpo-
rate employees and Atlas Agents, along 
with several Professional Van Operators, 
completed a training course provided by 
the TAT organization in which they learned 
about red flags of human trafficking and 
whom to contact if these red flags are spotted.  

To further support this lifesaving cause, 
Atlas became a corporate partner and 
Bronze-level sponsor of TAT and is proud 

to share the organization’s vision of working 
to interrupt trafficking networks by empow-
ering our workforce to take action. 

“The support we receive from Atlas gives 
Truckers Against Trafficking more than just 
financial assistance,” said Laura Cyrus, 
Corporate Engagement Director at TAT. “By 
getting the entire Atlas network involved, we 
have been able to raise awareness and educate 
those who have the most potential to help 
save victims of this terrible crime. We’re so 
grateful Atlas has chosen to partner with us.” 

Truckers Against Trafficking (TAT) is 
a 501(c)3 that exists to educate, equip, 
empower, and mobilize members of 
the trucking, bus, and energy indus-
tries to combat human trafficking. 
TAT’s goals are to saturate trucking 
and related industries with TAT mate-
rials, partner with law enforcement 

and government agencies to facilitate 
the investigation of human trafficking, 
and marshal the resources of its part-
ners to combat this crime.

Stopping Traffic  

To get involved and learn more, visit
truckersagainsttrafficking.org.
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A Promising Start  
for the Final Mile
An ideally timed acquisition delivers 
opportunity for Atlas Logistics®.

In late February 2020, Atlas Logistics® 
announced their acquisition of TopHAT 

Logistical Solutions™, a Wisconsin-based 
company focused on final-mile home 
delivery. With only a few weeks until the 
COVID-19 pandemic closed the world 
and changed the way society did every-
thing from working to shopping, the 
timing of the deal could not have been  
more serendipitous.

“At the beginning of the pandemic 
when everything was shut down, home 
delivery was essential for almost every-
thing,” says Matt Van der Linde, Senior 
Vice President of Business Development for 
Atlas Logistics. “It grew exponentially, and 
that growth has only accelerated and isn’t  
slowing down.”

But even with the boom in e-commerce 
this time in history has ushered in, the 
Atlas Logistics team was already setting 
its sights on expanding their portfolio. 
They were doing a fair share of final-mile 
delivery already, but it was more centered 
on business deliveries and warehousing, less 
from the residential angle. 

“This is one piece of the market that 
continues to be very strong,” says Phil Wahl, 
President and COO of Atlas Logistics. “We’re 
seeing an exciting amount of growth based on 

this new normal of shopping through e-com-
merce, even for things outside of clothing or 
home supplies. This is something for when 
customers need a more personalized service 
for a delivery inside the home that may 
require installation or assembly. That’s the 
work we’re doing with TopHAT.”

As successful brands, both Atlas® and 
TopHAT had options when it came to 
buying and selling. For Wahl and Van der 
Linde—who say they receive daily emails 
from eager outside owners—company 
culture was key when deciding on whom 
their final, final-mile choice would be. 
“Knowing we share a common culture really 
helps because we know we’re all on the same 
page and are going in the same direction,” 
says Van der Linde.

“I 100% agree,” says Steve Trensch, 
President, General Manager, and Founder 
of TopHAT Logistical Solutions. “Our 
culture goes hand in hand. We had other 
options that weren’t a good fit for one 
reason or another, but the decision came 
down  to our shared Midwestern values.”

For Trensch, who has been in the 
business since 1987 and helped build 
TopHAT into the successful $150 million 
company it became at the time of sale, 
working with Atlas has been nothing short 

of incredible. “I have gray hair for a reason,” 
Trensch jokes. “But since being a part of 
Atlas? I have less gray hair now.”

For all involved, the opportunity for 
growth both from a client perspective and 
for the Agent family is a thrilling one. 

“Working with the Agents was tough 
at first,” says Trensch. “Not because of 
them, but due to the supply-and-demand 
issues the pandemic caused. Lately, it’s a 
whole new ball game and we’ve won 10 bids 
recently because of the relationships I’ve 
been building with the Atlas Agents.”

Wahl says that TopHAT’s white-glove 
delivery sector is one where Agents can 
thrive and hopes that moving forward 
more throughout the network will see the 
value of diversifying their portfolios with 
these services, adding, “We want to show 
them that this is a long-term opportunity. 
When TopHAT wins business it’s usually a 
multiyear contract that can be counted on 
and planned for. We can know what type 
of volume and revenue to expect over that 
contract period. There are fewer peaks and 
valleys than with the household-goods side 
of things.”

Costco®. Macy’s®. LG®. These are just a 
few of the big names TopHAT is currently 
working with and expanding service for 
thanks to the Atlas connection, says Trensch. 
“There are a few other major retailers 
we’re going after now that I have the Atlas 
name and Agent network behind me. It’s 
opened doors I never could have walked  
through before.”

As for the future, Wahl envisions a 
limitless one. “I see this as a national footprint 
moving ahead. Our end goal is to have a 
national home delivery network so we can 
sell to these large-cost customers out there. 
They want to know we have a way to get a 
shipment, and to get that shipment wherever 
it needs to go—even if that’s a farmhouse in 
rural Iowa. With TopHAT and the help of 
our fantastic Agents, we’re going to make 
that happen and expand only the way  
Atlas can.”

To learn more about Atlas Logistics®, visit 
www.atlaslogistics.com.

To learn more about TopHAT Logistical
Solutions™, visit www.tophatls.com.
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Atlas® Van Lines is breaking out an all-new 
Strategic Roadmap that hits the gas toward a 
bold future, without limits. 

I n November 2020, nearly nine months into 
a global pandemic that shook the household 
goods and moving industries to their cores, 

Barry Schellenberg, President and COO of 
Atlas® Van Lines, had an idea.

From the financial, service, and staff engage-
ment perspectives, the van line had reacted as 

strongly as possible to the pressures caused by 
COVID-19. And once they were able to stand 
firmly on less shaky ground and stop focusing 
solely on the present, Schellenberg thought, 
“OK, what next?” 

“We had our top talent with us, and we’d all 
been through this momentous time together, so 

we had to ask ourselves what our focus should 
be. What the most important thing was,” says 
Schellenberg. “We needed to come together to 
find that focus and get better traction and a 
better execution value.” 

And find it they did. 

Before coming stateside, Schellenberg led 
Atlas® Canada, joining the organization at a 
time they had suffered a significant customer 
loss that hit revenues hard. To course-correct, 
Schellenberg employed a strategic planning 
device developed by thought leaders Robert 
Kaplan and David Norton called the Balanced 
Scorecard. The tool provides business leaders 
with four strategic imperatives, each valued at 
25%: Learning and Growth, Internal Business 
Processes, Customer, and Financial. 

By using the structure of this scorecard 
and infusing it with the overall mission and 
vision of Atlas® World Group, strategic prior-
ities for that subsidiary were able to be set and 
executed upon—ultimately leading to posi-
tive results in Canada at both the corporate 
level and throughout their Agent network. 

When Schellenberg came to Atlas® Van 
Lines in early 2020, he and his teams (and 
every other team across the organization) 
were met head-on with the biggest challenge 
they’d ever faced. Once the dust began to 
settle a bit later that same year, Schellenberg 
knew what he needed to do, and how he 
needed to do it. His next step was to assem-
ble the right team to create and develop what 
would eventually become the Atlas® Van 
Lines & Agency Family Strategic Roadmap. 

At headquarters, three of the major play-
ers from senior leadership were Mary Beth 
Johnson, Vice President of Atlas Van Lines 
Corporate Marketing and Avail Move Man-
agement®; David Smith, Vice President and 
Chief Information Officer for Atlas Van 
Lines; and Ryan McConnell, Vice Pres-
ident of Strategic Planning for Atlas Van 
Lines. All three hit the ground running with 
their teams to help Schellenberg—plus other 
senior members of leadership at Atlas Van 
Lines including Jeff Schimmel, Vice Pres-
ident of Transportation Services, Brenda 
McCandless, Senior Director of Claims 
Services, Vonda Walker, Senior Director of 
Rating and Distribution Services, and Jason 
Kempf, Corporate Controller—create a 
tangible plan that would help propel the van 
line even further. 

“I felt lucky to be involved from the 
ground floor of the Strategic Roadmap,” says 
Johnson. “It was the perfect means of getting 
the team—be it internally here at headquar-
ters or within our Agent family—to be in 
alignment on who we are and what is at the 
core of what we want to accomplish. As long 
as we keep our North Star in mind through 
Vision 2025 and this plan, no matter what 
decisions we make, if it doesn’t fit within 
the Strategic Roadmap we can ask ourselves, 
‘Why are we doing this?’” 

Initially, the leadership team sat down and did 
much of the initial work themselves, but for 
all of their well-earned expertise, they knew 
they couldn’t do it in a silo. To truly get the 
entirety of the van line and the Agents on the 
same page, they needed to seek out as much 
valuable insight as possible.  

 “We recognized the opportunity to step 
back, take it to our leadership teams and the 
Agents involved in our RSG (Relocation 
Services Group) Strategic Committee, and 
allow them to have input into it as well,” says 
McConnell. “After that we did one-on-one 
meetings with each of the Agents involved 
on that committee to get their responses and 
feedback. We did that intentionally because 
we wanted to make sure first and foremost 
that what we felt as a management team was 
what they felt as Agents so we could have 
shared objectives, a shared mission, and a 
shared vision.” 

During the development period—which 
took roughly eight months—the Strategic 
Roadmap team took the Balanced Score-
card and began to customize each of its four 
quadrants with words and phrases that held 
true meaning for the van line, specifically, 
says Johnson. “We spent countless hours fig-
uring out what the right words were, because 
one word could really resonate differently 
between different people. I don’t think we’ve 
looked at a thesaurus more in our lifetime! 
But it was a critical, key element to get them 
as tight as possible, so they spoke broadly 
enough at a high level, but still resonated 

with the core meaning and hit home.” 
From Smith’s perspective, he was able 

to pose one of the most important—and 
too often overlooked—questions that help 
shape documents like this. “As the newer 
guy in the group, I got to keep asking 
‘Why?’ Why do we do it this way? Why 
can’t we do it that way? Why? I think, or 
at least hope that helped create some inter-
esting discoveries for us.” 

With some minor tweaking of Kaplan 
and Norton’s Balanced Scorecard formula 
(Learning and Growth became People, and 
Internal Business Processes was simplified to 
Internal Processes), and the final selections 
of the descriptive imperatives that would 
round out each of the quadrants, the team 
was able to set their Priority Initiatives, says 
McConnell. “Each of the seven Priority Ini-
tiatives was chosen and designed to support 
Vision 2025, the Balanced Scorecard, and 
the mission and vision of Atlas. They were 
selected based on management and Agent 
input to make sure we were focusing on the 
right items at the right time.” 

• Containerized Service Solutions will 
focus on finding small-shipment solu-
tions—like SimpliCity™—to stay com-
petitive in the marketplace as moving 
trends shift toward smaller moves in 
certain sectors. 

• Revenue Diversification is a path toward 
growing product lines that support the 
private client side of business, while con-
tinuing to be the best-in-class provider for 
corporate and military clients. 

• Safety & Risk Mitigation has always 
been at the forefront, but moving for-
ward, Atlas will invest in technology 
and training solutions that mitigate 
risks, reduce legal exposure, and drive 
down insurance premiums. 

• Maximize Agent Prosperity was a 
no-brainer because everything Atlas 
does is done to bring value to the 
Agent family and support them in any 
way possible to ensure their prosperity 
and sustainability. 

• Simplified Distribution will make 
Atlas’ process from a revenue distri-
bution standpoint simpler, easier to 

HEAD OUT ON THE HIGHWAY...

GET YOUR MOTOR RUNNIN’... 
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understand, and more consistent at the 
client, Agent, and corporate levels. 

• Agile Pricing Strategy allows Atlas to 
become adaptive in the marketplace, and 
lets them react to market pressures, outside 
costs, and supply-and-demand impacts in 
a streamlined, informed manner. 

• Digital Transformation is the direct 
line to the future of the industry, and by 
identifying pain points and open door-
ways within business processes, Atlas 
can discover the right technology tools 
to maximize those opportunities for 
today’s—and tomorrow’s—customer. 

Together, these Priority Initiatives make 
up the major projects the van line will exe-
cute over the next three to five years. But 
unlike the Balanced Scorecard, which acts 
as the core foundation upon which they 
are built, these initiatives may shift over 
time based on the market, Agent needs, and 
other customer influences. 

“Even at that f ive-year mark we may 
not achieve all of our initiatives,” says 
Schellenberg, “but there’s no f inish line. 
Digital Transformation will never end 
because it is ever-evolving. The same goes 
for things like Safety & Risk Mitigation. 
But some are meant to change over time to 
keep ourselves relevant.”

Now that the Strategic Roadmap team is ready 
to share their plan with the broader Atlas® Van 
Lines family, they are enthusiastic to see where 
it can take them—without limits. 

“I’m really excited because I think I’ve 
walked into Atlas® at the perfect time,” says 
Smith. “Our industry has always kind of 
done things one way, but Atlas is ready to 
ask the hard questions and effect the changes 
needed to make leaps and bounds into the 
future of the industry by breaking down the 
mindset of ‘this is how it’s always been done’ 
and carrying a limitless approach into every-
thing we do.”  

For Johnson, she’s been excited by the 

early response they are receiving from 
Agents, noting that some have reached out 
to say they want to adopt the roadmap to 
create new strategies for their businesses. 
This signals to her that, as they hoped would 
happen, they are all thinking on the same 
page. She adds that it’s also been a huge help 
to the marketing team, saying, “There isn’t a 
day that goes by where we don’t say, ‘Get the 
roadmap out.’ It shows us what fits and what 
doesn’t. Several months ago, some of these 
words and phrases weren’t even in our lexi-
con. Now, with everything we put out, there 
is something built in that is weaved in from 
the Strategic Roadmap. It’s all connected.” 

As to the “Without Limits” philosophy 
Atlas is adopting, McConnell agrees that 
it’s already providing the focus and com-
mitment for which it was intended. “When 
you look at this roadmap, it becomes your 
culture. These pieces are the mindset of our 
company. As we continue to execute against 
it, we’ll do so with great timing and by 
mining input from our Agent network and 
customers. It just comes with a whole differ-

ent approach than we’ve taken before and 
will evolve us into a stronger, more sophisti-
cated company. If we put our mind to it and 
don’t ignore the opportunities in front of us, 
there’s no limit to where we can go,” he says. 

In addition to the positive reaction from 
Agents, Schellenberg shares that when 
he rolled out the Strategic Roadmap at a 
recent town hall, his peers from other sub-
sidiaries also showed interest in using the 
structure of the tool to create plans for their 
own teams. 

“I think people see the logic in it,” Schel-
lenberg says. “The logic that we have what 
is most important to us on a one-page doc-
ument and that it will help us know if we are 
executing and where resources truly need to 
go to improve. Plus, there is measurement 
behind this roadmap—so there’s nowhere 
to hide. I’m excited that it could become a 
common tool everyone across Atlas® World 
Group can use.” 

Schellenberg points out that while the 
document has guideposts, it still offers room 
for flexibility and individuality so that who-
ever uses it to remove limitations and inter-
pret it for themselves can do so in the most 
valuable ways possible. 

“It’s about challenging ourselves to think 
about performing our business in a differ-
ent way to get new results. And defining 
those results depends upon the perspective 
you have. It could be efficiency, experien-
tial, or an easier process for employees. Let’s 
not allow ourselves to conform to the way 
we do things today. Let’s push ourselves. If 
there truly were no limits, what would that 
look like? If we were starting this business 
from scratch today, if it didn’t exist, how 
would we do that in the year 2022 without 
having any of the history and experience 
we’re lucky enough to have? Let’s think 
within that mindset and challenge ourselves 
to build something exceptional.”

Let’s not allow ourselves 
to conform to the way we 

do things today. Let’s push 
ourselves. If there truly 

were no limits, what would 
that look like? Let’s think 
within that mindset and 

challenge ourselves to build 
something exceptional.”

“
BARRY SCHELLENBERG

Want yOur very own Atlas® Van Lines & 
Agency Family Strategic Roadmap? Find a 
horizontal or vertical pullout poster on 
the next page!

LOOKING FOR ADVENTURE IN
WHATEVER COMES OUR WAY.
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Heart & Sole

On the early, hot Saturday morning of 
August 21, 2021, Atlas® participated 

in the Evansville Heart Walk at the Warrick 
Wellness Trail. The annual 3-mile walk is 
in support of the American Heart Asso-
ciation’s national campaign to get Amer-
ica moving. The noncompetitive walk 
celebrates those who have made lifestyle 
changes and encourages others to take the 
pledge to live a healthier lifestyle—all while 
raising dollars to fund lifesaving research 
and education, advocate for health, and 
save lives.

Leading up to the walk, the organi-
zation kicked things off with their “The 
Beat Goes On Challenge” beginning 

on June 14, 2021. Led by coaches repre-
senting various departments, each team 
was tasked with counting their steps 
between June 14 and the day of the walk. 
Every Wednesday, Atlas also hosted a  
“Go Together” walk during the workday 
hosted by a member of senior management.  

Nine teams participated in the chal-
lenge, with the IT department’s “In IT 
to Win IT” team winning with 78,569 
total steps. 

For Jack Griffin, Atlas® World Group 
Chairman and CEO, the cause is an import-
ant one. Though limitations made this year’s 
walk more challenging than those of years 
past, he was heartened by the Atlas turnout. 

“This was a tough year for group activ-
ities,” said Griffin, “with COVID-19 still 
being an issue, and a morning where tem-
peratures were climbing near 100 degrees 
with equally tough humidity. But we had 
87 members there representing Atlas, and 
we were about 40% of the walk’s total turn-
out. I was personally very proud of our 
group for showing up and raising $3,138 
to support the good work being done 
through the American Heart Association.”

Atlas® keeps in step with their
commitment to service.

To learn more about the American Heart
Association or donate, visit www.heart.org.
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We are pleased to announce this year’s winners 
of the Milton M. Hill Quality Award.  

These 52 agents demonstrated their quality performance by passing all of the criteria set forth in the Atlas World-Class 
Commitment.  In addition, their facilities received a rating of 5, they earned the Hauling Excellence award, were agents 

the full Convention Year, and had combined booker/hauler revenue of at least $1,000,000. 

Ace Relocation Systems, Inc. (0008)
Ace Relocation Systems, Inc. (0015)
Ace Relocation Systems, Inc. (0025)
Ace Relocation Systems, Inc. (0043)
Advance Relocation Systems (0059)
Ace Relocation Systems, Inc. (0062)
Ace Relocation Systems, Inc. (0064)
Ace Relocation Systems, Inc. (0066)
Mills Van Lines (0067)
Ace Relocation Systems, Inc. (0075)
A-1 Moving & Storage (0087)
Ace Relocation Systems, Inc. (0096)
Alexander's Mobility Services (0207)
Alexander's Mobility Services (0208)
Alexander's Mobility Services (0210)
Alexander's Mobility Services (0214)
Alexander's Mobility Services (0215)
Alexander's Mobility Services (0216)

Alexander's Mobility Services (0217)
Alexander's Mobility Services (0218)
Action Moving Services, Inc. (0238)
Apex Moving + Storage (0278)
Clark Moving Co. (0466)
Wm. Duggan Co., Inc. (0467)
Collins Brothers Moving & Storage, LLC (0573)
DMS Moving Systems, Inc. (0800)
DMS Moving Systems of Alabama, Inc. (0801)
Daniel's Moving and Storage, Inc. (0875)
InterWest Moving & Storage, Inc. (0979)
Golden Van Lines, Inc. (0991)
Atlantic Relocation Systems (1021)
Atlantic Relocation Systems (1037)
Atlantic Relocation Systems (1038)
Winter Moving and Storage, Inc. (1077)
Imlach Group (1130)
Imlach & Collins Brothers, LLC (1132)

InterWest Moving & Storage (1176)
Kansas Van & Storage, Criqui Corporation (1286)
Daniel's Moving and Storage, Inc. (1380)
Merchants Moving & Storage, Inc. (1401)
Atlantic Relocation Systems (1427)
Nelson Westerberg (1517)
Prager Moving & Storage Co. (1555)
Palmer Moving Services (1641)
Powell Relocation Group (1657)
Atlantic Relocation Systems (1679)
Schiele Enterprises Inc. (1786)
Mitchell Moving and Storage Company (1923)
Walker Transfer - Powell, LLC (2140)
Weleski Transfer, Inc. (2151)
Wm. Duggan Co., Inc. (2189)
Philpot Relocation Systems (2611)

Milton M. Hill
Quality Award
Winners
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CONVENTION AWARDS
Ace World Wide Bloomington/Normal (0036)  
Bloomington, IL

Celina Moving and Storage, Inc. (0592)  
Celina, OH

Herren's Twin City Moving & Storage (0831)
Lafayette, IN

EC Moving & Storage, Inc. (0845)
Eau Claire, WI

Atlantic Relocation Systems (1008)
Sarasota, FL

Hopkins & Sons, Inc. (1102)
New Castle, DE

Guardian Relocation (1111) 
Columbus, OH

Lytle's Transfer & Storage, Inc. (1302)
Tipton, PA

Lytle's Transfer & Storage, Inc. (1305)
Duncan, SC

Schiele Relocation Services Inc. (1787)
Chattanooga, TN

GREG KOEHLINGER
Nelson Westerberg

DON HILL
Alexander’s Mobility Services

RICHARD MEYER
DMS Moving Systems, Inc.

GREGG IMLACH
Imlach & Collins Brothers, LLC

CHET GRISSO
Alexander’s Mobility Services

BOB FOX
Atlantic Relocation Systems

GARY LOUDERBACK
Louderback Logistics

DAVE DELANE
Schiele Enterprises Inc.

CHRIS WING
Powell Relocation Group

THOMAS PHILBIN
Nelson Westerberg

MIKE MCGILL
Mills Van Lines

CHRIS NIESNER
Specialty Moving Systems, Inc.

MICHAEL QUIGLEY
Ace Relocation Systems, Inc.

WORLD-CLASS COMMITMENT
2020-21 WINNERS

PRESIDENT'S CLUB
2020-21 WINNERS

SUSTAINABLE AGENT
2020-21 CERTIFICATIONS
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ASSOCIATE LEVEL

Assured Relocation Services, Inc. (443)
DeBary, Florida

Golden Van Lines, Inc. (991)
Longmont, Colorado

Johnson & Daly Moving and Storage (1228)
San Rafael, California

Lee Moving & Storage, Inc. (1317)
New Orleans, Louisiana

MASTER LEVEL

Kansas Van & Storage, Criqui Corporation (1286) 
Topeka, Kansas
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In late September, Atlas® and its network 
of Agents celebrated BRAVO (Boosting 
Recognition of Atlas Van Operators), an 
annual event dedicated to showing appre-
ciation to Atlas Professional Van Operators 
(PVOs) and all their hard work that makes 
moving possible. 

During BRAVO, Atlas Agents plan 
their own celebrations across the U.S. and 
Canada to commend PVOs for their hard 
work and commitment. Professional Van 
Operators are encouraged to stop by and 
join in on the fun. 

“Each of our 10 off ices planned 
BRAVO celebrations this year. Our Profes-
sional Van Operators are the backbone 
of our company, and it’s our pleasure to 
set aside this time to thank them,” said 
Francesca Ashcroft, Operations Media 
Specialist, Ace Relocation Systems (0062). 
“After one of the busiest moving seasons 
on record, they deserve to be recognized 

for their determination to ensuring each 
move goes smoothly.”

Also a part of BRAVO is the Best 
of the Best PVO Contest. As the name 
suggests, this contest shines a light on 
those PVOs who go above the call of duty 
to fulfill the Atlas mission and deliver 
extraordinary service to customers. Nearly 
30 van operators were nominated in this 
year’s contest, and each one underwent a 
vetting process though Atlas headquarters 
before finalists were selected and voted on 
by the general public during BRAVO. 

New this year, PVOs were split into two 
groups for voting based on their agencies. 
Continuing the trend of unprecedented 
times, a tie was discovered between two 
finalists in one of the groups, resulting in 
three winners for 2021. 

“Even in a ‘normal’ year, we know how 
important it is to honor our Professional Van 
Operators for their efforts and commitment,” 
said Jeff Schimmel, Vice President of 
Transportation Services, Atlas® Van Lines. 
“Despite all the challenges of the last several 
months, our van operators have not ceased 
providing quality service to our customers. 
I cannot express enough how appreciative 
Atlas Van Lines is for their service. We have 
the utmost respect for our van operators and 
all they have accomplished.”

PLATINUM
PREFERRED
Atlas Suppliers

To learn more about BRAVO, 
visit altasbravo.com. 

HAMISH BELL
AMJ Campbell Toronto West (8799)

MATT GEORGE
Imlach Group (1130)

ROBERT BADGER 
Powell Relocation Group (1657)
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CONGRATULATIONS TO THE 2021 
ATLAS BEST OF THE BEST PVOS!Boosting Recognition of

Atlas® Van Operators

Atlas® Canada  
Receives Prestigious 
HR Reporter Award

In the sixth annual competition, 30,000 
votes were cast asking people to select 

their favorite organizations from an 
impressive list of contenders that have 
clearly made an impression within the 
HR community across Canada. Readers 
were invited to vote in a confidential 
online survey between March 8 and April 
3 in 48 different service categories. The 
results from this survey named Atlas® 
Canada as this year’s #1 Relocation  
Service Provider.

Since 1987, Canadian HR Reporter 
has served as Canada's indispensable guide 
to any and everything related to human 
resources management. Published 12 
times a year, the tabloid provides readers 
with the latest news and information 
in the human resources arena. It covers 
trends and issues, along with expert 
advice and insights from HR practi-
tioners, research, and resources across  
the board. 

In every issue, readers will find in-depth 
HR-related news coverage from Canada 

and around the world. Their expert 
columnists cover a variety of topics such 
as recruitment, mental health, diversity, 
performance management, relocation, and 
employee engagement.

“This award would not have been 
possible without our hardworking network 
of Professional Moving Agents across 
Canada and the incredible staff here at 
headquarters in Oakville, Ontario. Their 
commitment to providing exceptional 
service to our customers, especially during 
the pandemic year, has been inspiring to 
witness,” said Fred Haladay, President and 
COO of Atlas Canada. “As we learned to 
navigate the many challenges of COVID-19 
together, one thing remained consistent: 
our agency network’s commitment to 
delivering safe and reliable moving services 
to our customers.”

“

FRED HALADAY

Atlas Canada is the proud recipient of the prestigious 2021  
Readers’ Choice Award presented by HR Reporter. 

Scan for more 
information and a 

complete list of this 
year's winners

For more information on Atlas® Canada, visit 
www.atlasvanlines.ca.

This award would not 

have been possible 

without our hardworking 

network of Professional 

Moving Agents  across 

Canada and the incredible 

staff here at headquarters 

in Oakville, Ontario.”
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Atlas® in
the Industry
Beginning in a terraced house in a small 
town five decades ago, Fox Moving & 
Storage is now celebrating their fifty-year 
anniversary and are a leading fixture in 
the company removals industry.

Steered by his family’s involvement 
in the moving and storage business 
since the 1920s, Roy Fox purchased a 
run-down, local removal company, J.G. 
Stephens & Sons, in 1971 and renamed 
the company Fox the Mover. Two years 
after Fox’s onset in 1973, Roy and his 
family moved to a detached house with 
a “suspiciously” large garden. That 
following year, the garden became a site 
for a new 200-container warehouse for 
the company. 

Over the course of the company’s half 
century, Fox has experienced exponen-
tial growth and continued to expand its 
footprint. Since its inception, the company 
has grown from a small family-run 
business servicing South Wales specifically, 
to a nationwide network with multiple 
locations. By providing moving and storage 

solutions throughout the UK, Europe, and 
the rest of the world, the company now 
meets the needs of international, corporate, 
and personal clients alike.

Fox’s involvement with Atlas® began 
in 2007 when a deal to acquire Atlas 
International’s Southampton depot was 
brokered by Jack Griffin and Paul Fox. 
The relationship developed from here 
with Fox becoming Atlas’ UK agent.    

While still family owned and operated 
today, three generations have successfully 
carried on this tradition of excellence. In 
1977, Roy’s son Paul joined the business 
“on the road” at just 16 years old. Both 
would go on to become President of the 
British Association of Removers in 1984 
and 2004, respectively. Then in 2011, 
Paul’s son Daniel came on board to run the 
Cardiff depot after completing university. 
Daniel’s younger brother Michael joined 
the business in 2017 and even Paul’s wife, 
Cheryl, manages sales in Cardiff. 

For more information on Fox, please 
visit www.fox-moving.com.

50 Years of Fox Moving & Storage

“Through the 44 years I have been in 
business, I have seen many ups and 
downs. However, these COVID years 
have placed continuous challenges 
on the business at a whole new level. 
It is a fact that the harder you work 
the luckier you get, and our proactive 
approach has led to our having one 
of the most successful 12 months of 
business in our long history. We even 
acquired another business last year and 
will be building another warehouse 
facility in 2022. International business 
has remained extremely challenging, 
but we are adapting and meeting 
increasing customer needs. The Atlas® 
family remain a key partner and we 
look forward to meeting up with all 
our friends and colleagues across the 
Atlantic in the near future.”

Paul Fox, Managing Director of Fox

DIANE ANDERSON
Director, Safety
Atlas® Van Lines

DON BREIVOGEL
Executive Vice President & CFO
Atlas® World Group

CARLA BROWN
Director, Purchasing and Graphics
Atlas® Van Lines

JASON BRYANT
Director, Human Resources
Atlas® Van Lines

LISA CURTO
Director, Global Supply Chain Management
Cornerstone Relocation Group®

AMANDA EDGE
Corporate Counsel
Atlas® World Group

KELLY FOREMAN
Vice President, Human Resources
Atlas® World Group

ASHLEY GORB
Director, International Commercial Operations
Atlas® World Group International

ANN HEATHCOTT
Chief Security Officer
Atlas® Van Lines

BEN JOHNSON
Director, National Accounts
Atlas Logistics®

LAURA JOHNSTON
Sr. Director, Technology Program Management
Atlas® Van Lines

KRISTINE KELLY
Director, Risk Management
Atlas® Van Lines

JIM MCMURRAY
Executive Vice President, General Counsel, & Secretary
Atlas® World Group

MARK ROBBINS
Director, IT Network Services
Atlas® Van Lines

MATT VAN DER LINDE
Sr. Vice President, Business Development
Atlas Logistics®

GREG WILLIAMS
Sr. Director, Finance
Atlas® Van Lines

JANET WINK
Sr. Director, Finance
Atlas® Van Lines

Teammates
in Motion
Winter 2021 new hires and promotions 
within Atlas® World Group.

Scan to read more 
about our new hires 
and promotions



ATLASVANLINES.COM/AMPLIFIERAMPLIFIER • WINTER '21 2524

ATLAS ASSOCIATE
Farrell Allsup

Roger Babbitt

Meredith Baggett

Steve Bailey

Theresa Banta

Ed Bean

Dave Blackburn

Richard Bland

Ron Bowman

Rick Brimley

Carroll Brittell

Frank Budd 

Clyde Byrne

Jennifer & Keith Campbell

Joel Cohen

Melissa Compton

Scott Coyle

Larry “Doc” Criqui

Joan Duggan

Fred Falla

Michael Fazio

Bonnie FirstRaised

Melanie Freeman

Thomas W. Hoffa 

Jim Hough

SERVICE MEMBER (RELATIONSHIP)
Clayton Mounce   (Son-in-law)

Kevin Lacy   (Brother-in-law)

Wesley Ruedlinger   (Nephew)

William B. Bailey   (Son)

Neil S. Banta   (Son)

Jessie Bean   (Son)

Robert Joseph Blackburn  (Son)

Elliot Timms   (Nephew)

Ronny Bowman   (Nephew)

Rich Bowman   (Nephew)

Don Allred   (Son-in-law)

Colten Powell   (Grandson)

Clayton Powell   (Grandson)

Steve Budd   (Nephew)

Brian Cummings   (Stepson)

James A. Hicks   (Son/Stepson)

Michael A. Hicks   (Son/Stepson)

Aaron Pierce   (Nephew) 

Josiah Cavanaugh   (Son)

Active Reservist

Brett D. Criqui   (Son)

Andrew Duggan   (Son)

Ryan DeCoste   (Grandson)

Robert Szeligowski   (Nephew)

Jason Szeligowski   (Nephew)

Astacia Anderson   (Daughter)

William J. Freeman   (Brother)

Keith W. Hoffa   (Son)

Jeff Hough   (Son)

ATLAS ASSOCIATE LOCATION
Daze Transfer & Storage, Inc. (0723)

NMS Moving Systems, Inc. (1533)

Avail Move Management

Nelson Westerberg (1517)

Ace Relocation Systems, Inc. (0062)

Ace Moving & Storage, LLC (1406)

Van Operator, DMS Moving Systems (0800)

Atlas Logistics

Lee Moving & Storage, Inc. (1317)

Mountain States Moving & Storage Co., Inc. (1451)

Ace Relocation Systems, Inc. (0075)

Myers Transfer & Storage Systems, Inc. (1450)

Ace Relocation Systems, Inc. (0015)

Smith Dray Line & Storage, Inc. (2273)

Metropolitan Van & Storage, Inc. (1418)

Atlas Logistics

Ace Midwest Moving and Storage (0191)

Kansas Van & Storage, Criqui Corporation (1286)

Atlas World Group Headquarters

Falla Cartage & Movers, Ltd. (8570)

Nelson Westerberg (1523)

Discover Moving & Storage, Inc. (0539)

Advance Relocation Systems (0059)

Collins Brothers Moving Corp. (0547)

Ace Relocation Systems, Inc. (0066)

Keep our servicemen & 
women in your heart.
The entire Atlas® family wishes to express gratitude and appreciation to the courageous men and women who serve  
our country in the armed forces. In particular, we ask you to keep the following employees and members of our Agent 
families in your thoughts and prayers.
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ATLAS ASSOCIATE
Kelly Howard

Amanda Jillson

Mary Johannes

Patrice Jones

Pat Kelly

Audrey Kingsland

Teresa Kintop

Jane M. Kiser

David Ledford

Brandy Lumbert  

John Lutwyche

Shannon Martin

Annie Mejias

Jack Mier

Tammy Miller

Patricia Miranda

Frank Moreno

Imelda Navasca

Ken Niesner

David Olson Sr.

Dennise Pasichnyk

Beverly Rockhold 

Ginny Royer

Tim Ruddle

Theresa Russell

John Scott

Stephanie Shelton

Chris Shipp

Lynn Skillman

Rex Stierhoff

Tammy Teague

Monique Tennison

Sue Tonkel

Steve Warner

Tammy Warrick

Cindy & Barney Wint

Belynda Woodruff

Debbie & Robert Wright

Angela Zuke

SERVICE MEMBER (RELATIONSHIP)
Wayne Howard   (Husband)

Zachary Scott   (Nephew)

Kirk Linder   (Nephew)

James Hobby III   (Stepson)

Dawn Link   (Daughter-in-law)

Justin Casey   (Son)

Kenneth Clifford Montross   (Cousin)

John Kintop   (Husband)

Kyle M. Kiser   (Son)

Mark Ledford   (Brother)

Nick Lumbert   (Husband)

Bryan Lampinen (Son-in-law)

Michele Mathews   (Sister)

Mason Cruz   (Son)

Jack A. Mier   (Son)

Virgil I. Ebrecht Jr.   (Brother)

Jose Herrera   (Son-in-law)

Alex Trinidad   (Nephew)

Tracy Otto   (Sister)

Jason Weintraub   (Brother-in-law)

Joshua Weintraub   (Nephew)

Melissa Rieger   (Granddaughter)

David Olson Jr.   (Son)

John Pasichnyk  (Son)

Jared Mount   (Son)

Joshua Mount   (Son)

Jason Royer   (Son)

Jason Hendrix   (Son-in-law)

Justin Mayer   (Stepbrother)

Steven Washechek   (Brother)

Justin Scott   (Son)

Kristopher Scott   (Son)

Stephen Johnston   (Son)

Kyle Walts   (Nephew)

Nicolas Mello   (Nephew)

Matthew O’Malley   (Niece’s Husband)

Jacob T. Stierhoff   (Son)

Nick Lumbert   (Son-in-law)

Starr Love-Phillips   (Niece)

Nichalos A. Tucker   (Son-in-law)

Timon Davis   (Son)

Joshua Shaw   (Nephew)

Jesse Woods   (Nephew)

Barry Woodruff   (Husband)

Lacie Barela   (Daughter)

Trevor Olsen   (Son)

ATLAS ASSOCIATE LOCATION
Guardian Storage, Inc. (1012)

Atlas World Group Headquarters

Reads Moving Systems of Florida, Inc. (1724)

Daze Transfer & Storage, Inc. (0723)

Alexander’s Mobility Services (0207)

Cornerstone Relocation Group, LLC

Ace Relocation Systems, Inc. (0062)

Atlantic Relocation Systems (1148)

Ace Moving & Storage, LLC (1406)

Imlach & Collins Brothers, LLC (1132) 

Van Operator, Nelson Westerberg (1505)

Ace Relocation Systems, Inc. (0062)

Collins Brothers Moving Corp. (0547)

Van Operator, Imlach Group (1130)

Atlas World Group Headquarters

Ace Relocation Systems, Inc. (0062) 

Ace Relocation Systems, Inc. (0066) 

AWG International

Specialty Moving Systems, Inc. (1811)

Atlantic Relocation Systems (1148)

Santiego Worldwide, Inc. (1808)

Guardian Relocation of Ohio (1111)

Ace Moving & Storage, LLC (1406)

Reads Moving Systems of Richmond, Inc. (1701)

Roush Moving & Storage, Inc. (1773) 

Atlas World Group Headquarters

Atlas World Group Headquarters

Ace Relocation Systems, Inc. (0025)

Discover Moving & Storage, Inc. (0539)

Superior Mobility Services, LLC (1902)

Imlach & Collins Brothers, LLC (1132)

Ace Relocation Systems, Inc. (0062)

Guardian Relocation, Inc. (1040)

Warners Moving & Storage (2144)

Ace Relocation Systems, Inc. (0043)

Financial Planning & Reporting / Atlas Terminal, HQ

Ace Moving & Storage, LLC (1406)

Atlantic Relocation Systems (1427)

Atlantic Relocation Systems (1038)
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JANUARY

2022 Calendar
January-June

MARCH 

APRIL

MAY

JUNE

New Year’s Day U.S. & Canada offices closed1

7-10

14-18
24-26

14-18

19-22

12-15

22-25
23
30

6-8

9-11 
12-15

19

15
21-22
27-29

ATA Technology & Maintenance Council (TMC) Annual Meeting & Transportation
Technology Exhibition Orange County Convention Center, Orlando, FL
President’s Club Wailea Beach Resort Marriott Maui in Wailea, HI.
Mid-America Trucking Show Kentucky Expo Center, Louisville, KY

ATA Mid-Year Management Session (MYMS)
JW Marriott Camelback Inn Resort & Spa, Scottsdale, AZ
American Alliance of Museums (AAM) Annual Meeting & Museum Expo
McCormick Place, Boston, MA
Worldwide ERC Americas Mobility Conference
Hilton San Francisco Union Square, San Francisco, CA
Institute for Supply Management Conference Rosen Shingle Creek Resort, Orlando, FL
Victoria Day Canada offices closed
Memorial Day U.S. offices closed

ATA National Accounting & Finance Council (NAFC) Annual Conference & Exhibition, 
Marriott Downtown, Austin, TX
GlobalShop @ RetailX McCormick Place, Chicago, IL
2022 SHRM Annual Conference & Expo New Orleans, LA
Juneteenth

Good Friday Canada offices closed
53rd Annual Atlas Forum Renaissance Chicago Downtown, Chicago, IL
ATA Safety Management Council (SMC) and Transportation Security Council (TSC) 
Safety, Security & Human Resources National Conference & Exhibition
Hyatt Regency Orlando, Orlando, FL

SAVE THE DATE

53rd Annual Atlas Forum
Renaissance Chicago Downtown
Chicago, IL

April 21-22, 2022


